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Аннотация.  

ɺ ʩʪʘʪʴʝ ʨʘʩʩʤʘʪʨʠʚʘʶʪʩʷ ʩʦʚʨʝʤʝʥʥʳʝ ʧʦʜʭʦʜʳ ʵʨʛʦʥʦʤʠʢʠ ʧʨʠ ʨʘʟʨʘʙʦʪʢʝ ʣʦʛʦʪʠʧʘ ʦʨʛʘʥʠʟʘʮʠʠ. ɺ 

ʢʘʯʝʩʪʚʝ ʦʨʛʘʥʠʟʘʮʠʠ ʨʘʩʩʤʘʪʨʠʚʘʝʪʩʷ ʥʘʫʯʥʦ-ʦʙʨʘʟʦʚʘʪʝʣʴʥʦʡ ʦʨʛʘʥʠʟʘʮʠʠ. ɺʳʙʨʘʥʥʳʝ ʧʦʜʭʦʜʳ ʧʦʤʦʛʘʶʪ 

ʨʘʟʦʙʨʘʪʴʩʷ ʚ ʧʩʠʭʦʣʦʛʠʠ ʚʦʩʧʨʠʷʪʠʷ ʮʚʝʪʘ ʠ ʬʦʨʤʳ ʵʣʝʤʝʥʪʦʚ, ʯʪʦ ʚʘʞʥʦ ʜʣʷ ʟʘʧʦʤʠʥʘʝʤʦʩʪʠ ʙʨʝʥʜʘ 

ʦʨʛʘʥʠʟʘʮʠʠ. ɺ ʩʪʘʪʴʝ ʧʨʦʚʝʜʝʥ ʘʥʘʣʠʟ ʥʘʫʯʥʳʭ ʠʩʩʣʝʜʦʚʘʥʠʡ, ʢʦʪʦʨʳʝ ʧʦʜʪʚʝʨʞʜʘʶʪ, ʯʪʦ ʧʨʘʚʠʣʴʥʳʡ ʚʳʙʦʨ 

ʮʚʝʪʘ ʠ ʬʦʨʤʳ ʤʦʞʝʪ ʟʥʘʯʠʪʝʣʴʥʦ ʧʦʚʣʠʷʪʴ ʥʘ ʚʦʩʧʨʠʷʪʠʝ ʙʨʝʥʜʘ ʠ ʝʛʦ ʧʨʠʚʣʝʢʘʪʝʣʴʥʦʩʪʴ ʜʣʷ ʦʙʱʝʩʪʚʘ. 

ʊʘʢʞʝ ʧʨʦʚʝʜʝʥ ʘʥʘʣʠʟ ʠʤʝʶʱʠʭʩʷ ʵʣʝʤʝʥʪʦʚ ʬʠʨʤʝʥʥʳʭ ʩʪʠʣʝʡ ʥʘʫʯʥʳʭ ʦʨʛʘʥʠʟʘʮʠʡ ʚ ʦʙʣʘʩʪʠ ʵʨʛʦʥʦʤʠʢʠ. 
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Abstract. 

The article discusses modern approaches of ergonomics in the organisationôs logo development. A scientific and educational 

organisation is considered as an institution. The chosen approaches help to understand the psychology of perceiving colour and 

shape of the elements, which is important for the organizationôs brand memorability. The article analyses scientific studies that 

confirm that the right choice of colour and shape can significantly affect the brand perception and its attractiveness to the 

society. Analysing the available elements of corporate styles of scientific organisations in the field of ergonomics is also carried 

out. 
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Введение 

ʄʠʨ ʧʨʠʚʳʢ ʠʩʧʦʣʴʟʦʚʘʪʴ ʩʠʤʚʦʣʳ ʜʣʷ 
ʦʙʱʝʥʠʷ ʩʦ ʚʨʝʤʝʥ ʟʘʨʦʞʜʝʥʠʷ ʯʝʣʦʚʝʢʘ, ʚ 
ʥʘʩʪʦʷʱʝʝ ʚʨʝʤʷ ʩʠʤʚʦʣʳ ʠʩʧʦʣʴʟʫʶʪʩʷ ʜʣʷ 
ʠʜʝʥʪʠʬʠʢʘʮʠʠ ʢʦʤʧʘʥʠʡ ʠʣʠ ʧʨʦʜʫʢʪʦʚ. ʉ 
ʧʦʷʚʣʝʥʠʝʤ ʩʠʤʚʦʣʦʚ ʚʠʟʫʘʣʴʥʘʷ 

ʠʜʝʥʪʠʯʥʦʩʪʴ ʩʪʘʥʦʚʠʪʩʷ ʥʝʦʙʭʦʜʠʤʦʡ ʠ 
ʵʬʬʝʢʪʠʚʥʦʡ ʜʣʷ ʢʦʤʤʫʥʠʢʘʮʠʠ, 
ʩʣʝʜʦʚʘʪʝʣʴʥʦ, ʚʠʟʫʘʣʴʥʘʷ ʠʜʝʥʪʠʯʥʦʩʪʴ - ʵʪʦ 
ʥʘʙʦʨ ʵʣʝʤʝʥʪʦʚ, ʘʩʩʦʮʠʠʨʫʶʱʠʭʩʷ ʩ 
ʦʨʛʘʥʠʟʘʮʠʝʡ. ʏʘʱʝ ʚʩʝʛʦ ʢ ʜʘʥʥʦʤʫ ʥʘʙʦʨʫ 
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ʵʣʝʤʝʥʪʦʚ ʦʪʥʦʩʠʪʩʷ: ʣʦʛʦʪʠʧ, ʰʨʠʬʪ, ʥʘʙʦʨ 
ʮʚʝʪʦʚ, ʬʠʨʤʝʥʥʳʝ ʧʘʪʪʝʨʥʳ, ʠʢʦʥʢʠ.  
ɼʣʷ ʜʠʟʘʡʥʝʨʘ ʚʩʝʛʜʘ ʷʚʣʷʝʪʩʷ ʙʦʣʴʰʦʡ 

ʟʘʜʘʯʝʡ ʩʦʟʜʘʪʴ ʠ ʨʘʟʚʠʪʴ ʚʠʟʫʘʣʴʥʳʡ ʩʪʠʣʴ 
ʜʣʷ ʢʦʥʢʨʝʪʥʦʡ ʦʨʛʘʥʠʟʘʮʠʠ. ʃʦʛʦʪʠʧ, 
ʷʚʣʷʝʪʩʷ ʤʘʨʢʝʨʦʤ ʙʨʝʥʜʘ ʠ ʜʦʣʞʝʥ 
ʧʝʨʝʜʘʚʘʪʴ ʠʜʝʠ, ʥʘʤʝʨʝʥʠʷ, ʦʥ ʜʦʣʞʝʥ ʙʳʪʴ 
ʣʝʛʦʢ ʜʣʷ ʧʦʥʠʤʘʥʠʷ ʣʶʜʴʤʠ.  
ʆʜʥʘʢʦ, ʥʝʩʤʦʪʨʷ ʥʘ ʩʣʦʞʥʦʩʪʴ ʠ ʚʘʞʥʦʩʪʴ 

ʨʘʟʨʘʙʦʪʢʠ ʣʦʛʦʪʠʧʘ, ʢʘʢ ʤʘʨʢʝʨʘ ʬʠʨʤʝʥʥʦʛʦ 
ʩʪʠʣʷ, ʥʘʫʯʥʳʭ ʠʩʩʣʝʜʦʚʘʥʠʡ ʚ ʵʪʦʡ ʦʙʣʘʩʪʠ 
ʥʝʜʦʩʪʘʪʦʯʥʦ, ʧʦʵʪʦʤʫ ʦʪʩʫʪʩʪʚʫʶʪ 
ʧʘʨʘʤʝʪʨʳ ʜʣʷ ʘʥʘʣʠʟʘ ʠ ʨʘʟʨʘʙʦʪʢʠ 
ʚʠʟʫʘʣʴʥʦʡ ʠʜʝʥʪʠʯʥʦʩʪʠ, ʯʪʦ ʜʝʣʘʝʪ ʧʨʦʮʝʩʩ 
ʩʦʟʜʘʥʠʷ ʥʝʥʘʫʯʥʳʤ. ʆʪʩʫʪʩʪʚʠʝ ʧʘʨʘʤʝʪʨʦʚ 
ʯʘʩʪʦ ʧʨʠʚʦʜʠʪ ʢ ʨʘʟʨʘʙʦʪʢʝ ʧʨʦʝʢʪʦʚ ʧʣʦʭʦ 
ʚʦʩʧʨʠʥʠʤʘʶʱʠʭʩʷ ʦʙʱʝʩʪʚʦʤ. ɺʩʪʨʝʯʘʶʪʩʷ 
ʨʘʙʦʪʳ, ʚ ʢʦʪʦʨʳʭ ʠʩʩʣʝʜʦʚʘʥʠʷ ʧʦ 
ʨʘʟʨʘʙʦʪʢʝ ʙʨʝʥʜʘ ʧʨʦʚʦʜʷʪʩʷ ʥʝʜʦʩʪʘʪʦʯʥʦ 
ʭʦʨʦʰʦ, ʙʨʝʥʜ ʤʦʞʝʪ ʥʝ ʦʪʨʘʞʘʪʴ ʩʬʝʨʫ 
ʜʝʷʪʝʣʴʥʦʩʪʠ ʦʨʛʘʥʠʟʘʮʠʠ, ʯʪʦ ʧʨʠʚʦʜʠʪ 
ʧʦʪʨʝʙʠʪʝʣʷ ʢ ʧʫʪʘʥʠʮʝ ʠ ʥʝʧʨʘʚʠʣʴʥʦʤʫ 
ʪʦʣʢʦʚʘʥʠʶ ʩʠʤʚʦʣʘ. ɺ ʵʪʦʡ ʩʪʘʪʴʝ 
ʨʘʩʩʤʘʪʨʠʚʘʝʪʩʷ ʦʩʦʙʝʥʥʦʩʪʠ ʨʘʟʨʘʙʦʪʢʠ 
ʣʦʛʦʪʠʧʘ ʥʘʫʯʥʦʛʦ ʩʦʦʙʱʝʩʪʚʘ ʕʨʛʦʥʦʉʬʝʨʘ. 
ɺ ʭʦʜʝ ʨʘʟʨʘʙʦʪʢʠ ʣʦʛʦʪʠʧʘ ʙʳʣ ʧʨʦʚʝʜʝʥ 
ʘʥʘʣʠʟ 1000 ʣʦʛʦʪʠʧʦʚ ʥʘʫʯʥʦ-
ʦʙʨʘʟʦʚʘʪʝʣʴʥʳʭ ʫʯʨʝʞʜʝʥʠʡ. ɺ ʩʪʘʪʴʝ 
(ʊʘʙʣʠʮʘ 1, ʬʨʘʛʤʝʥʪ) ʧʨʠʚʦʜʷʪʩʷ ʣʦʛʦʪʠʧʳ 
ʥʘʫʯʥʳʭ ʦʨʛʘʥʠʟʘʮʠʡ ʚ ʦʙʣʘʩʪʠ ʵʨʛʦʥʦʤʠʢʠ.    

1. Материалы, модели, эксперименты, 
методы и методики  
ʄʝʪʦʜʦʣʦʛʠʯʝʩʢʦʡ ʦʩʥʦʚʦʡ ʠʩʩʣʝʜʦʚʘʥʠʷ 

ʩʣʫʞʠʪ ʠʥʪʝʛʨʘʮʠʷ ʬʠʣʦʩʦʬʩʢʦʛʦ ʧʦʜʭʦʜʘ ʩ 
ʵʨʛʦʥʦʤʠʯʝʩʢʠʤ ʠ ʪʝʭʥʦʛʝʥʥʳʤ ʧʦʜʭʦʜʘʤʠ ʚ 
ʠʭ ʚʟʘʠʤʦʧʨʦʥʠʢʥʦʚʝʥʠʠ ʠ 
ʚʟʘʠʤʦʦʙʦʛʘʱʝʥʠʠ. ɺ ʢʘʯʝʩʪʚʝ ʛʣʘʚʥʦʛʦ 
ʪʝʦʨʝʪʠʢʦ-ʤʝʪʦʜʦʣʦʛʠʯʝʩʢʦʛʦ ʦʨʠʝʥʪʠʨʘ 
ʠʩʧʦʣʴʟʫʝʪʩʷ ʢʦʥʮʝʧʮʠʷ çʘʥʪʨʦʧʦʣʦʛʠʯʝʩʢʦʡ 
ʚʟʘʠʤʦʜʦʧʦʣʥʷʝʤʦʩʪʠè ʧʨʝʜʧʦʣʘʛʘʶʱʝʡ, ʯʪʦ 
ʯʝʣʦʚʝʯʝʩʢʘʷ ʜʝʷʪʝʣʴʥʦʩʪʴ ʚʢʣʶʯʘʝʪ ʚ ʩʝʙʷ 
ʦʜʥʦʚʨʝʤʝʥʥʦʝ ʧʦʜʯʠʥʝʥʠʝ ʧʨʠʨʦʜʝ ʠ 

ʢʦʥʪʨʦʣʴ ʥʘʜ ʥʝʡ. ɺ ʧʨʦʮʝʩʩʝ ʧʨʦʚʝʜʝʥʠʷ 
ʠʩʩʣʝʜʦʚʘʥʠʷ ʙʳʣʠ ʠʩʧʦʣʴʟʦʚʘʥʳ ʪʘʢʠʝ 
ʥʘʫʯʥʳʝ ʤʝʪʦʜʳ ʢʘʢ ʘʥʘʣʠʟ, ʩʠʥʪʝʟ, ʘʥʘʣʦʛʠʷ, 
ʩʨʘʚʥʝʥʠʝ, ʢʦʥʢʨʝʪʠʟʘʮʠʷ ʠ ʢʣʘʩʩʠʬʠʢʘʮʠʷ, 
ʯʪʦ ʨʘʩʰʠʨʠʣʦ ʚʦʟʤʦʞʥʦʩʪʠ ʠʩʩʣʝʜʦʚʘʥʠʷ 
ʩʧʝʮʠʬʠʢʠ ʨʘʟʨʘʙʦʪʢʠ ʣʦʛʦʪʠʧʘ ʠ ʩʦʟʜʘʣʦ 
ʦʩʥʦʚʫ ʜʣʷ ʢʦʤʧʣʝʢʩʥʦʛʦ ʧʦʜʭʦʜʘ ʢ ʦʮʝʥʢʝ  
ʟʥʘʯʠʤʦʩʪʠ ʣʦʛʦʪʠʧʘ ʚ ʩʪʨʫʢʪʫʨʝ ʬʠʨʤʝʥʥʦʛʦ 
ʩʪʠʣʷ ʦʨʛʘʥʠʟʘʮʠʠ. 

2. Результаты 
ʂʦʛʥʠʪʠʚʥʘʷ ʩʠʩʪʝʤʘ ʯʝʣʦʚʝʢʘ 

ʭʘʨʘʢʪʝʨʠʟʫʝʪʩʷ ʦʙʨʘʙʦʪʢʦʡ ʩʠʤʚʦʣʠʯʝʩʢʦʡ 
ʠʥʬʦʨʤʘʮʠʠ, ʵʪʦ ʦʟʥʘʯʘʝʪ, ʯʪʦ ʣʶʜʠ ʩʦʟʜʘʶʪ 
ʠ ʨʘʟʚʠʚʘʶʪ ʦʙʨʘʟʳ ʩ ʧʦʤʦʱʴʶ ʤʝʥʪʘʣʴʥʳʭ 
ʤʦʜʝʣʝʡ ʠʣʠ ʨʝʧʨʝʟʝʥʪʘʮʠʡ ʨʝʘʣʴʥʦʩʪʠ, 
ʢʦʪʦʨʳʝ ʤʦʛʫʪ ʙʳʪʴ ʤʦʜʝʣʷʤʠ ʠʣʠ ʘʩʧʝʢʪʘʤʠ 
ʨʝʘʣʴʥʦʩʪʠ. ʊʘʢʠʤ ʦʙʨʘʟʦʤ, ʢʦʛʥʠʪʠʚʥʘʷ 
ʩʠʩʪʝʤʘ - ʵʪʦ ʪʝʨʤʠʥ, ʠʩʧʦʣʴʟʫʝʤʳʡ ʜʣʷ 
ʦʙʦʟʥʘʯʝʥʠʷ ʩʪʨʫʢʪʫʨʠʨʦʚʘʥʥʳʭ ʠ 
ʬʦʨʤʘʣʴʥʳʭ ʧʨʝʜʩʪʘʚʣʝʥʠʡ, ʦʩʥʦʚʘʥʥʳʭ ʥʘ 
ʪʝʦʨʠʷʭ ʧʩʠʭʦʣʦʛʠʠ. ʉʫʱʝʩʪʚʫʝʪ ʥʝʩʢʦʣʴʢʦ 
ʤʦʜʝʣʝʡ ʢʦʤʤʫʥʠʢʘʮʠʠ, ʢʦʪʦʨʳʝ ʤʦʛʫʪ 
ʧʦʤʦʯʴ ʧʦʥʷʪʴ, ʢʘʢ ʠʩʩʣʝʜʦʚʘʪʝʣʠ 
ʨʘʩʩʤʘʪʨʠʚʘʣʠ ʧʨʦʙʣʝʤʫ ʨʘʟʨʘʙʦʪʢʠ 
ʣʦʛʦʪʠʧʘ, ʢʘʢ ʵʣʝʤʝʥʪʘ ʬʠʨʤʝʥʥʦʛʦ ʩʪʠʣʷ, 
ʚʚʠʜʫ ʪʨʫʜʥʦʩʪʠ ʧʦʥʠʤʘʥʠʷ ʪʦʛʦ, ʢʘʢ ʣʶʜʠ 
ʚʠʜʷʪ ʠ ʚʦʩʧʨʠʥʠʤʘʶʪ ʧʨʝʜʩʪʘʚʣʝʥʥʫʶ 
ʠʥʬʦʨʤʘʮʠʶ. ʀʥʬʦʨʤʘʮʠʦʥʥʘʷ ʵʨʛʦʥʦʤʠʢʘ 
ʰʠʨʦʢʦ ʠʩʧʦʣʴʟʫʝʪʩʷ ʚ ʠʩʩʣʝʜʦʚʘʥʠʷʭ, 
ʢʦʪʦʨʳʝ ʦʩʥʦʚʘʥʳ ʥʘ ʨʘʩʧʦʟʥʘʚʘʥʠʠ ʦʙʨʘʟʦʚ ʠ 
ʨʘʟʨʘʙʦʪʢʠ ʟʥʘʢʦʚ.  
ʆʜʥʦʡ ʠʟ ʤʦʜʝʣʝʡ ʦʙʨʘʙʦʪʢʠ ʠʥʬʦʨʤʘʮʠʠ 

ʷʚʣʷʝʪʩʷ ʧʨʝʜʣʦʞʝʥʥʘʷ ɸʣʚʝʩʦʤ [11], ʢʦʪʦʨʘʷ 
ʙʳʣʘ ʦʩʥʦʚʘʥʘ ʥʘ ʤʦʜʝʣʠ ʋʵʣʬʦʨʜʘ 1968 ʛʦʜʘ, 
ʠ ʢʦʪʦʨʘʷ ʧʦʟʞʝ ʙʳʣʘ ʘʜʘʧʪʠʨʦʚʘʥʘ 
ʋʘʡʪʠʥʛʦʤ ʚ 1979 ʛʦʜʫ. ʆʥʘ ʩʦʩʪʦʠʪ ʠʟ ʧʷʪʠ 
ʬʘʟ, ʥʘʯʠʥʘʷ ʩ ʧʦʷʚʣʝʥʠʷ ʠʥʬʦʨʤʘʮʠʠ ʠ 
ʟʘʢʘʥʯʠʚʘʷ ʤʦʪʦʨʥʦʡ ʨʝʘʢʮʠʝʡ (ʨʠʩ. 1).  
ʄʦʜʝʣʠ ʦʧʨʝʜʝʣʷʶʪ ʧʦʚʝʜʝʥʠʝ ʠʥʜʠʚʠʜʘ ʠ 

ʧʨʝʜʩʪʘʚʣʷʶʪ ʩʦʙʦʡ ʝʛʦ ʚʟʛʣʷʜ ʥʘ ʨʝʘʣʴʥʦʩʪʴ, 
ʢʦʪʦʨʳʡ ʤʦʞʝʪ ʙʳʪʴ ʠʟʤʝʥʝʥ ʠʣʠ ʫʧʨʦʱʝʥ ʚ 
ʪʦʤ, ʯʪʦ ʬʫʥʢʮʠʦʥʘʣʴʥʦ ʟʥʘʯʠʤʦ ʜʣʷ ʥʝʛʦ. 

 
Рис. 1 Модель обработки информации (по Алвесу) 

Fig. 1 Information processing model (according to Alves) 
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ʕʪʠ ʧʨʦʮʝʩʩʳ ʧʦʤʦʛʘʶʪ ʠʥʜʠʚʠʜʫ 

ʨʘʩʰʠʨʠʪʴ ʢʨʫʛ ʨʝʣʝʚʘʥʪʥʳʭ ʬʘʢʪʦʨʦʚ ʠ 
ʫʩʪʨʘʥʠʪʴ ʚʪʦʨʦʩʪʝʧʝʥʥʳʝ ʠ, ʢʘʢ ʧʨʘʚʠʣʦ, 
ʩʚʷʟʘʥʳ ʩ ʫʞʝ ʧʨʠʦʙʨʝʪʝʥʥʳʤʠ ʟʥʘʥʠʷʤʠ [9]. 
ʕʪʘ ʞʝ ʤʦʜʝʣʴ ʤʦʞʝʪ ʙʳʪʴ ʠʩʧʦʣʴʟʦʚʘʥʘ ʜʣʷ 
ʨʝʘʣʠʟʘʮʠʠ ʚʠʟʫʘʣʴʥʳʭ ʠʜʝʥʪʠʬʠʢʘʮʠʡ, 
ʢʦʪʦʨʳʝ ʦʙʳʯʥʦ ʩʦʜʝʨʞʘʪ ʠʥʬʦʨʤʘʮʠʶ, 
ʦʪʥʦʩʷʱʫʶʩʷ ʢ ʦʨʛʘʥʠʟʘʮʠʠ, ʩ ʢʦʪʦʨʦʡ ʤʳ 
ʭʦʪʠʤ ʠʜʝʥʪʠʬʠʮʠʨʦʚʘʪʴ ʨʘʟʨʘʙʘʪʳʚʘʝʤʳʡ 
ʣʦʛʦʪʠʧ, ʪʘʢʠʤ ʦʙʨʘʟʦʤ, ʯʪʦʙʳ ʧʦʣʴʟʦʚʘʪʝʣʴ 
ʤʦʛ ʧʦʥʷʪʴ ʠ ʩʚʷʟʘʪʴ ʩ ʯʝʤ-ʪʦ, ʯʪʦ ʫʞʝ ʙʳʣʦ 
ʟʘʤʝʯʝʥʦ ʠ ʦʙʨʘʙʦʪʘʥʦ ʝʛʦ ʢʦʛʥʠʪʠʚʥʦʡ 
ʩʠʩʪʝʤʦʡ.  

Анализ логотипов обществ эргономики и 
журналов по эргономике 
ɸʥʘʣʠʟ ʬʦʨʤʳ ʣʦʛʦʪʠʧʘ - ʵʪʦ ʩʣʦʞʥʳʡ 

ʧʨʦʮʝʩʩ, ʪʨʝʙʫʶʱʠʡ ʦʮʝʥʢʠ ʤʥʦʛʠʭ 
ʢʨʠʪʝʨʠʝʚ. ʅʘʫʯʥʦʝ ʦʙʦʩʥʦʚʘʥʠʝ ʢʨʠʪʝʨʠʝʚ 
ʘʥʘʣʠʟʘ ʬʦʨʤʳ ʣʦʛʦʪʠʧʘ ʦʩʥʦʚʘʥʦ ʥʘ 
ʧʩʠʭʦʣʦʛʠʠ ʚʦʩʧʨʠʷʪʠʷ, ʵʨʛʦʥʦʤʠʢʝ ʠ ʪʝʦʨʠʠ 
ʮʚʝʪʘ. 
ɺ ʭʦʜʝ ʨʘʙʦʪʳ ʥʘʤʠ ʙʳʣʦ 

ʧʨʦʘʥʘʣʠʟʠʨʦʚʘʥʦ 62 ʣʦʛʦʪʠʧʘ ʦʨʛʘʥʠʟʘʮʠʡ 
ʟʘʥʠʤʘʶʱʠʭʩʷ ʵʨʛʦʥʦʤʠʯʝʩʢʦʡ ʜʝʷʪʝʣʴʥʦʩʪʴ. 
ʇʦʟʥʘʢʦʤʠʪʴʩʷ ʩ ʧʝʨʝʯʥʝʤ ʦʨʛʘʥʠʟʘʮʠʡ 
ʤʦʞʥʦ ʚ ʪʘʙʣʠʮʝ 1. 

Таблица 1. 
 Проанализированные логотипы 

Table 1.  
Analyzed logos 

Логотипы международных федераций человеческого фактора и эргономики (IEA)  

 
International Ergonomics 

Association 

 
Ergonomic Society of 

Australia 

 
 
Ergonomics Society of South 

Africa (ESSA) 

 
Algerian Association of 

Ergonomics 

 
Chinese Ergonomics Society 

(CES) 

 
Hong Kong Ergonomics 

Society (HKES) 

 
Indian Society of Ergonomics 

(ISE) 

 
Ergonomics Society of 

Indonesia (PEI) 

 
 
Iranian Ergonomics Society 

(IES) 

 
Israeli Human Factors and 

Ergonomics Association 

 
Japan Human Factors and 

Ergonomics Society (JES)  
Human Factors And 

Ergonomics Society Malaysia 
(HFEM) 

 
Human Factors & Ergonomics 

Society of Singapore (HFESS) 

 
Ergonomics Society of 

Korea (ESK) 

 
 
Ergonomics Society of 

Taiwan (EST) 

 
Ergonomics Society of 

Thailand (EST) 
 

 
Belgian Ergonomics Society 

(BES) 
 

Croatian Ergonomics Society 
(CrES) 

https://ergo-dz.org/
https://ergo-dz.org/
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Soci®t® dôErgonomie de 

Langue Franaise (Self) 

 
Gesellschaft f¿r 

Arbeitswissenschaft e.V. (GfA 
) 

 
Hellenic Ergonomic Society 

(HES) 

 
Hungarian Ergonomics 

Society (MET) 
 

Societ¨ Italiana di 
Ergonomia e Fattori Umani: 
SIE 

 
Latvijas Ergonomikas 

Biedrǭba (LES) 

 
Human Factors NL 

(Netherlands) 

 
Nordic Ergonomics and 

Human Factors Society (NES) 

 
Polskie Towarzystwo 

Ergonomiczne (PTErg) 

 
Associa«o Portuguesa de 

Ergonomia (APERGO) 
 

 
Inter-Regional Ergonomics 

Association (IREA) 

 
Ergonomics Society of Serbia 

(ESS) 

 
Slovak Ergonomics 

Association 

 
Asociaci·n Espa¶ola de 

Ergonomia (AEE) 

 
Swiss Ergonomics 

Association (SwissErgo) 

 
Chartered Institute of 

Ergonomics & Human Factors 
(CIEHF) (United Kingdom) 

 
Asociaci·n de Ergonom²a 

Argentina (ADEA) 

 
Associa«o Brasileira de 

Ergonomia (ABERGO) 

 
Chilean Society of Ergonomics 

and Human Factors 
(SOCHERGO) 

 
Sociedad Colombiana De 

Ergonom²a (SCE)  
Sociedad De Ergonomistas de 

Mexico A.C. (SEMAC) 

 
Sociedad Peruana de 

Ergonom²a (SOPERGO) 

 
Asociaci·n Uruguaya de 

Ergonom²a (AUDERGO) 
 

Association of Canadian 
Ergonomists (ACE) 

 
Human Factors and 

Ergonomics Society (HFES) 
(USA) 

 
 
 
 
 
 

 
Human Factors and 

Ergonomics Society of New 
Zealand (HFESNZ) 
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Организации занимающиеся вопросами эргономики не отмеченные в IEA 

 
ɸʄʉɿ (USA) 

 
American Society of Safety 

Professionals (USA) 

 
ASTM (USA) 

 
Board of Certification in 

Professional Ergonomics (BCPE) 
(USA) 

 
Society for Occupational 

Ergonomics and Safety (USA) 

 
International Society of 

Biomechanics (USA) 

 
European Association of 

Cognitive Ergonomics 

 
Lithuanian Ergonomics 

Association (LEA) 

 

Журналы по эргономике 

 
Journal of Ergonomics 

 
Journal of Community 

Medicine & Health Education 

 
Applied Ergonomics 

 
Occupational Safety and 

Ergonomics 
 

Ergodesign 

 
Applied Ergonomics 

 
Ergonomics 

 
International Journal of 

Industrial Ergonomics 

 
Journals | HFES 

 
HFEJ ï Human Factors and 

Ergonomics Journal 

 
 

 

 
Обсуждение/Заключение  
ʆʜʠʥ ʠʟ ʚʘʞʥʝʡʰʠʭ ʢʨʠʪʝʨʠʝʚ ʘʥʘʣʠʟʘ 

ʣʦʛʦʪʠʧʘ - ʵʪʦ ʠʩʧʦʣʴʟʦʚʘʥʠʝ ʮʚʝʪʘ. ʎʚʝʪ 
ʠʛʨʘʝʪ ʦʛʨʦʤʥʫʶ ʨʦʣʴ ʚ ʚʠʟʫʘʣʴʥʦʤ 
ʚʦʩʧʨʠʷʪʠʠ ʠ ʤʦʞʝʪ ʚʳʟʳʚʘʪʴ ʨʘʟʣʠʯʥʳʝ 
ʵʤʦʮʠʠ ʫ ʯʝʣʦʚʝʢʘ. ʊʝʦʨʠʷ ʮʚʝʪʘ ʠʟʫʯʘʝʪ 

ʨʘʟʣʠʯʥʳʝ ʮʚʝʪʦʚʳʝ ʢʦʤʙʠʥʘʮʠʠ ʠ ʠʭ 
ʚʣʠʷʥʠʝ.  
ɺ ʭʦʜʝ ʨʘʙʦʪʳ ʙʳʣ ʧʨʦʚʝʜʝʥ ʘʥʘʣʠʟ ʮʚʝʪʦʚ 

ʠ ʠʭ ʯʠʩʣʘ ʘʥʘʣʠʟʠʨʫʝʤʳʭ ʚ ʪʘʙʣʠʮʝ 1 
ʣʦʛʦʪʠʧʦʚ. ɺ ʨʝʟʫʣʴʪʘʪʝ ʘʥʘʣʠʟʘ ʙʳʣʦ 
ʚʳʷʚʣʝʥʦ, ʯʪʦ ʥʘʠʙʦʣʝʝ ʯʘʩʪʦ ʚʩʪʨʝʯʘʶʪʩʷ 
ʩʣʝʜʫʶʱʠʝ ʛʨʫʧʧʳ ʮʚʝʪʘ: 
ʉʠʥʠʡ: 35/62 

https://www.omicsonline.org/ergonomics.php
https://www.omicsonline.org/community-medicine-health-education.php
https://www.omicsonline.org/community-medicine-health-education.php
https://www.omicsonline.org/occupational-medicine-health-affairs.php


 

 

250 

ʂʨʘʩʥʳʡ: 11/62 
ɾʝʣʪʳʡ-ʆʨʘʥʞʝʚʳʡ: 11/62 
ɿʝʣʝʥʳʡ: 8/62 
ʇʦʜ ʛʨʫʧʧʦʡ ʮʚʝʪʘ ʧʦʜʨʘʟʫʤʝʚʘʝʪʩʷ 

ʧʘʣʠʪʨʘ ʮʚʝʪʦʚ ʦʪʥʦʩʷʱʘʷʩʷ ʢ ʦʜʥʦʤʫ ʠʟ 7 
ʦʩʥʦʚʥʳʭ ʮʚʝʪʦʚ. ʇʨʠ ʘʥʘʣʠʟʝ ʥʝ ʫʯʠʪʳʚʘʣʠʩʴ 
ʯʝʨʥʳʡ ʠ ʙʝʣʳʡ ʮʚʝʪʘ. ʏʠʩʣʦ ʮʚʝʪʦʚ 
ʦʧʨʝʜʝʣʷʣʦʩʴ ʧʨʠ ʧʦʤʦʱʠ ʥʝʡʨʦʥʥʦʡ ʩʝʪʠ, 
ʢʦʪʦʨʘʷ ʧʨʠʚʦʜʠʣʘ ʚʩʝ ʮʚʝʪʘ ʢ ʝʜʠʥʦʡ 
ʪʦʥʘʣʴʥʦʩʪʠ ʜʣʷ ʠʩʢʣʶʯʝʥʠʡ ʩʧʝʢʪʨʘʣʴʥʦʩʪʠ 
ʣʦʛʦʪʠʧʦʚ. 
ʏʠʩʣʦ ʣʦʛʦʪʠʧʦʚ, ʩʦʜʝʨʞʘʱʠʭ 1 ʮʚʝʪ: 16/62 
ʏʠʩʣʦ ʣʦʛʦʪʠʧʦʚ, ʩʦʜʝʨʞʘʱʠʭ 2 ʮʚʝʪʘ: 

20/62 
ʏʠʩʣʦ ʣʦʛʦʪʠʧʦʚ, ʩʦʜʝʨʞʘʱʠʭ 3 ʮʚʝʪʘ: 

20/62 
ʏʠʩʣʦ ʣʦʛʦʪʠʧʦʚ, ʩʦʜʝʨʞʘʱʠʭ 4 ʮʚʝʪʘ: 6/62 
ʇʦʤʠʤʦ ʮʚʝʪʘ ʣʦʛʦʪʠʧʘ ʦʮʝʥʠʚʘʣʩʷ ʝʛʦ 

ʪʠʧ. ɺʩʝ ʣʦʛʦʪʠʧʳ ʙʳʣʠ ʨʘʟʜʝʣʝʥʳ ʥʘ ʪʨʠ 
ʛʨʫʧʧʳ: 
ɻʨʘʬʠʯʝʩʢʠʝ - ʩʦʜʝʨʞʘʱʠʝ ʪʦʣʴʢʦ 

ʛʨʘʬʠʯʝʩʢʠʡ ʦʙʲʝʢʪ (ʥʝ ʪʝʢʩʪ): 6/62 
ʊʝʢʩʪʦʚʳʝ ï ʩʦʜʝʨʞʘʱʠʝ ʪʦʣʴʢʦ ʪʝʢʩʪ: 

12/62 
ʉʤʝʰʘʥʥʳʝ ï ʩʦʜʝʨʞʘʱʠʝ ʨʠʩʫʥʦʢ ʠ ʪʝʢʩʪ: 

44/62 
ʅʘʤʠ ʙʳʣ ʧʨʦʚʝʜʝʥ ʘʥʘʣʠʟ ʨʘʙʦʪ 

ʭʘʨʘʢʪʝʨʠʟʫʶʱʠʭ ʮʚʝʪ ʣʦʛʦʪʠʧʦʚ. ʅʠʞʝ 
ʧʨʝʜʩʪʘʚʣʝʥ ʦʙʟʦʨ ʥʘʫʯʥʳʭ ʨʘʙʦʪ ʚ ʦʙʣʘʩʪʠ 
ʮʚʝʪʦʚʦʩʧʨʠʷʪʠʷ. 
ʉʠʥʠʡ  
ʉʠʥʠʡ ʮʚʝʪ ʯʘʩʪʦ ʘʩʩʦʮʠʠʨʫʝʪʩʷ ʩ ʥʠʟʢʦʡ 

ʪʨʝʚʦʞʥʦʩʪʴʶ ʠ ʚʳʟʳʚʘʝʪ ʫʩʧʦʢʘʠʚʘʶʱʠʝ ʠ 
ʢʦʤʬʦʨʪʥʳʝ ʵʤʦʮʠʠ. ʂʣʘʨʢ ʠ ʂʦʩʪʦʣʣ (2008) 
ʦʙʥʘʨʫʞʠʣʠ, ʯʪʦ ʦʙʱʠʝ ʵʤʦʮʠʦʥʘʣʴʥʳʝ 
ʢʦʥʥʦʪʘʮʠʠ ʩʠʥʝʛʦ ʮʚʝʪʘ - ʵʪʦ ʩʧʦʢʦʡʩʪʚʠʝ, 
ʫʤʠʨʦʪʚʦʨʝʥʥʦʩʪʴ ʠ ʨʘʩʩʣʘʙʣʷʶʱʘʷ 
ʘʪʤʦʩʬʝʨʘ [1]. ɺ ʠʩʩʣʝʜʦʚʘʥʠʠ ʍʘʡʥʩʘ (2009) 
ʩʠʥʠʡ ʮʚʝʪ ʚ ʣʦʛʦʪʠʧʘʭ ʩʚʷʟʘʥ ʩʦ ʩʣʦʚʘʤʠ 
ñʟʘʱʠʪʥʳʡò ʠ ñʩʪʘʙʠʣʴʥʳʡò [2]. ʉʠʥʠʡ ʮʚʝʪ 
ʦʙʳʯʥʦ ʘʩʩʦʮʠʠʨʫʝʪʩʷ ʩ ʭʦʣʦʜʦʤ, ʚʦʜʦʡ, 
ʤʦʨʝʤ, ʥʝʙʦʤ (ʂʣʘʨʢ ʠ ʂʦʩʪʦʣʣ, 2008), ʨʘʝʤ, 
ʩʧʦʢʦʡʩʪʚʠʝʤ ʠ ʤʠʩʪʠʮʠʟʤʦʤ [3]. ʉʦʛʣʘʩʥʦ 
ɹʦʪʪʦʤʣʠ ʠ ɼʦʡʣʫ (2006), ʮʚʝʪ, ʢʘʢ ʧʨʘʚʠʣʦ, 
ʩʚʷʟʘʥ ʩ ʬʫʥʢʮʠʦʥʘʣʴʥʳʤʠ ʘʩʩʦʮʠʘʮʠʷʤʠ 
ʢʦʤʧʘʥʠʠ ʠ ʝʝ ʧʨʦʜʫʢʪʦʚ [4].  
ʈʠʜʞʫʵʡ (2011) ʦʙʥʘʨʫʞʠʣ, ʯʪʦ ʩʠʥʠʡ ʮʚʝʪ 

ʯʘʱʝ ʚʩʝʛʦ ʘʩʩʦʮʠʠʨʫʝʪʩʷ ʫ ʧʦʪʨʝʙʠʪʝʣʝʡ ʩ 
ʣʠʯʥʦʩʪʥʦʡ ʯʝʨʪʦʡ òʟʘʩʣʫʞʠʚʘʶʱʠʡ 
ʜʦʚʝʨʠʷ" [5]. ʕʪʦ ʪʘʢʞʝ ʚ ʟʥʘʯʠʪʝʣʴʥʦʡ 
ʩʪʝʧʝʥʠ ʩʚʷʟʘʥʦ ʩ ʚʦʩʝʤʴʶ ʣʠʯʥʦʩʪʥʳʤʠ 
ʢʘʯʝʩʪʚʘʤʠ ʙʨʝʥʜʘ, ʚʭʦʜʷʱʠʤʠ ʚ ʠʟʤʝʨʝʥʠʝ 
ʢʦʤʧʝʪʝʥʪʥʦʩʪʠ (ʥʘʜʝʞʥʳʡ, ʪʨʫʜʦʣʶʙʠʚʳʡ, 
ʟʘʱʠʱʝʥʥʳʡ, ʫʤʥʳʡ, ʢʦʨʧʦʨʘʪʠʚʥʳʡ, 
ʫʩʧʝʰʥʳʡ, ʣʠʜʝʨ ʠ ʫʚʝʨʝʥʥʳʡ ʚ ʩʝʙʝ) [6]. 
ʃʘʙʨʝʢʘ ʠ ʄʠʣʥʘ (2012) [7] ʠ ɺʝʩʪ ʠ 
ʆʩʪʝʨʙʝʨʛʘ (2016) [8] ʩʚʷʟʳʚʘʶʪ ʩʠʥʠʡ ʮʚʝʪ ʩ 

ʠʟʤʝʨʝʥʠʝʤ ʢʦʤʧʝʪʝʥʪʥʦʩʪʠ. ʕʪʦ ʪʘʢʞʝ 
ʧʦʜʪʚʝʨʞʜʘʝʪ ʢʣʘʩʩʠʬʠʢʘʮʠʶ ɹʦʪʪʦʤʦʣʠ ʠ 
ɼʦʡʣʘ (2006), ʩʦʛʣʘʩʥʦ ʢʦʪʦʨʦʡ ʩʠʥʠʡ 
ʷʚʣʷʝʪʩʷ ʬʫʥʢʮʠʦʥʘʣʴʥʳʤ ʮʚʝʪʦʤ, 
ʘʩʩʦʮʠʠʨʫʶʱʠʤʩʷ ʩ ʬʫʥʢʮʠʦʥʘʣʴʥʳʤʠ 
ʧʨʝʠʤʫʱʝʩʪʚʘʤʠ, ʪʘʢʠʤʠ ʢʘʢ ʢʦʤʧʝʪʝʥʪʥʦʩʪʴ, 
ʜʦʣʛʦʚʝʯʥʦʩʪʴ ʠ ʥʘʜʝʞʥʦʩʪʴ. 
ʂʣʘʨʢ ʠ ʂʦʩʪʦʣʣ (2008) ʧʦʢʘʟʳʚʘʶʪ, ʯʪʦ 

ʪʝʧʣʳʝ ʮʚʝʪʘ, ʪʘʢʠʝ ʢʘʢ ʢʨʘʩʥʳʡ, ʦʨʘʥʞʝʚʳʡ ʠ 
ʞʝʣʪʳʡ, ʢʘʢ ʧʨʘʚʠʣʦ, ʚʳʟʳʚʘʶʪ ʘʢʪʠʚʥʳʝ 
ʵʤʦʮʠʠ. ʂʨʘʩʥʳʡ ʚʦ ʤʥʦʛʠʭ ʩʣʫʯʘʷʭ 
ʦʧʠʩʳʚʘʝʪʩʷ ʢʘʢ ʥʘʠʙʦʣʝʝ ʘʢʪʠʚʥʳʡ ʮʚʝʪ 
(ʂʣʘʨʢ ʠ ʂʦʩʪʘʣʣ 2008, ɹʦʪʪʦʤʣʠ ʠ ɼʦʡʣ 2006; 
ɸʜʘʤʩ ʠ ʆʩʛʫʜ 1973) ʠ ʦʪʥʦʩʠʪʩʷ ʢ ʩʝʥʩʦʨʥʦ-
ʩʦʮʠʘʣʴʥʦʡ ʮʚʝʪʦʚʦʡ ʢʘʪʝʛʦʨʠʠ (ɹʦʪʪʦʤʣʠ ʠ 
ɼʦʡʣ 2006). ʎʚʝʪ ʦʙʳʯʥʦ ʘʩʩʦʮʠʠʨʫʝʪʩʷ ʩ 
ʵʤʦʮʠʦʥʘʣʴʥʳʤʠ ʘʩʧʝʢʪʘʤʠ ʙʨʝʥʜʘ, ʪʘʢʠʤʠ 
ʢʘʢ ʵʥʝʨʛʠʷ, ʚʦʣʥʝʥʠʝ (ʈʠʜʞʫʵʡ, ʄʘʡʝʨʩ 
2011), ʯʫʚʩʪʚʝʥʥʦʩʪʴ [8]. ʍʘʡʥʩ (2009) 
ʦʙʥʘʨʫʞʠʣ, ʯʪʦ ʢʨʘʩʥʳʡ ʮʚʝʪ ʚʣʠʷʝʪ ʥʘ 
ʘʧʧʝʪʠʪ ʠ ʯʫʚʩʪʚʦ ʛʦʣʦʜʘ. ʅʝʛʘʪʠʚʥʳʝ 
ʵʤʦʮʠʦʥʘʣʴʥʳʝ ʘʩʩʦʮʠʘʮʠʠ ʢʨʘʩʥʦʛʦ ʮʚʝʪʘ - 
ʵʪʦ ʯʫʚʩʪʚʘ ʛʥʝʚʘ ʠ ʷʨʦʩʪʠ. ʉʫʱʝʩʪʚʠʪʝʣʴʥʳʝ, 
ʩʚʷʟʘʥʥʳʝ ʩ ʢʨʘʩʥʳʤ ʮʚʝʪʦʤ, - ʵʪʦ ʦʛʦʥʴ ʠ 
ʪʝʧʣʦ ʂʣʘʨʢ ʠ ʂʦʩʪʘʣʣ, 2008). ʈʠʜʞʫʵʡ ʠ 
ʄʘʡʝʨʩ (2014) ʩʚʷʟʳʚʘʶʪ ʢʨʘʩʥʳʡ ʮʚʝʪ ʩ 
ʢʦʤʧʝʪʝʥʮʠʝʡ ʙʨʝʥʜʘ. ʉ ʮʚʝʪʦʤ ʩʚʷʟʳʚʘʶʪ 
ʰʝʩʪʴ ʯʝʨʪ (ʥʝʟʘʚʠʩʠʤʳʡ, ʥʘʜʝʞʥʳʡ, 
ʪʨʫʜʦʣʶʙʠʚʳʡ, ʙʝʟʦʧʘʩʥʳʡ, ʫʩʧʝʰʥʳʡ, 
ʣʠʜʝʨ). ʆʜʥʘʢʦ ʃʘʙʨʝʢ ʠ ʄʠʣʥ (2012) [9] 
ʥʘʭʦʜʷʪ ʧʦʣʦʞʠʪʝʣʴʥʫʶ ʚʟʘʠʤʦʩʚʷʟʴ ʤʝʞʜʫ 
ʢʨʘʩʥʳʤ ʮʚʝʪʦʤ ʠ ʠʥʜʠʚʠʜʫʘʣʴʥʦʩʪʴʶ 
ʙʨʝʥʜʘ, ʦʜʥʘʢʦ ʥʝ ʥʘʰʣʦ ʧʦʜʪʚʝʨʞʜʝʥʠʷ ʚ 
ʠʩʩʣʝʜʦʚʘʥʠʠ ʈʠʜʞʫʵʷ ʠ ʄʘʡʝʨʩʘ (2014) ʦ 
ʣʦʛʦʪʠʧʘʭ ʤʦʜʥʳʭ ʙʨʝʥʜʦʚ. 
ɾʝʣʪʳʡ, ʆʨʘʥʞʝʚʳʡ ʮʚʝʪ ʘʩʩʦʮʠʠʨʫʝʪʩʷ ʩ 

ʪʝʧʣʦʤ, ʜʦʤʘʰʥʠʤ ʫʶʪʦʤ, ʵʥʝʨʛʠʝʡ (ʂʣʘʨʢ ʠ 
ʂʦʩʪʘʣʣ 2008), ʠʛʨʠʚʦʩʪʴʶ, ʚʝʩʝʣʴʝʤ ʠ 
ʜʨʫʞʝʣʶʙʠʝʤ (ʍʘʡʥʩ 2009). ʕʪʦ ʪʝʧʣʳʡ, 
ʘʢʪʠʚʥʳʡ ʮʚʝʪ, ʥʘʨʷʜʫ ʩ ʢʨʘʩʥʳʤ ʠ ʞʝʣʪʳʤ. 
ʆʜʥʘʢʦ ʂʣʘʨʢ ʠ ʂʦʩʪʘʣʣ (2008) ʦʙʥʘʨʫʞʠʣʠ, 
ʯʪʦ ʦʨʘʥʞʝʚʳʡ ʮʚʝʪ, ʢʘʢ ʧʨʘʚʠʣʦ, ʤʝʥʴʰʝ 
ʘʩʩʦʮʠʠʨʫʝʪʩʷ ʩ ʦʛʥʝʤ (ʢʘʢ ʚ ʩʣʫʯʘʝ ʩ 
ʢʨʘʩʥʳʤ) ʠ ʙʦʣʴʰʝ ʩ ʪʝʧʣʦʤ ʠ ʩʦʣʥʝʯʥʳʤ 
ʩʚʝʪʦʤ. ʃʠʯʥʦʩʪʥʳʝ ʯʝʨʪʳ ʙʨʝʥʜʘ, ʢʦʪʦʨʳʝ ʚ 
ʦʩʥʦʚʥʦʤ ʘʩʩʦʮʠʠʨʫʶʪʩʷ ʩ ʞʝʣʪʳʤ ʮʚʝʪʦʤ, - 
ʞʠʟʥʝʨʘʜʦʩʪʥʦʩʪʴ ʠ ʜʨʫʞʝʣʶʙʠʝ (ʈʠʜʞʫʵʡ, 
2011, ʍʘʡʥʝʩ, 2009). ʅʝʩʤʦʪʨʷ ʥʘ ʪʦ, ʯʪʦ 
ʞʠʟʥʝʨʘʜʦʩʪʥʦʩʪʴ ʦʪʥʦʩʠʪʩʷ ʢ ʠʟʤʝʨʝʥʠʶ 
ʠʩʢʨʝʥʥʦʩʪʠ, ʈʠʜʞʫʵʡ (2011) ʦʙʥʘʨʫʞʠʣ, ʯʪʦ 
ʮʚʝʪ ʚ ʦʩʥʦʚʥʦʤ ʘʩʩʦʮʠʠʨʫʝʪʩʷ ʩ ʯʝʨʪʘʤʠ 
ʠʥʜʠʚʠʜʫʘʣʴʥʦʩʪʠ ʙʨʝʥʜʘ, ʩʚʷʟʘʥʥʳʤʠ ʩ 
ʚʦʣʥʝʥʠʝʤ (ʜʨʫʞʝʣʶʙʥʳʡ, ʤʦʜʥʳʡ, 
ʟʘʭʚʘʪʳʚʘʶʱʠʡ, ʵʥʝʨʛʠʯʥʳʡ, ʢʨʫʪʦʡ, 
ʤʦʣʦʜʦʡ, ʪʚʦʨʯʝʩʢʠʡ ʠ ʫʥʠʢʘʣʴʥʳʡ). 
ʀʩʩʣʝʜʦʚʘʥʠʝ ɺʝʩʪ ʠ ʆʩʪʝʨʙʝʨʛʘ (2016) 
ʧʦʜʪʚʝʨʞʜʘʝʪ ʵʪʠ ʨʝʟʫʣʴʪʘʪʳ. ʈʝʟʫʣʴʪʘʪʳ 
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ʃʘʙʨʝʢʘ ʠ ʄʠʣʥʘ (2012) ʥʘʭʦʜʷʪ ʩʚʷʟʴ ʤʝʞʜʫ 
ʫʚʣʝʯʝʥʠʝʤ ʙʨʝʥʜʦʤ ʠ ʪʝʧʣʳʤʠ ʮʚʝʪʘʤʠ - 
ʢʨʘʩʥʳʤ ʠ ʦʨʘʥʞʝʚʳʤ. ʆʩʥʦʚʳʚʘʷʩʴ ʥʘ 
ʨʝʟʫʣʴʪʘʪʘʭ ʵʪʠʭ ʠʩʩʣʝʜʦʚʘʥʠʡ, ʞʝʣʪʳʡ ʮʚʝʪ 
ʤʦʞʝʪ ʘʩʩʦʮʠʠʨʦʚʘʪʴʩʷ ʢʘʢ ʩ ʚʦʣʥʝʥʠʝʤ, ʪʘʢ ʠ 
ʩ ʠʩʢʨʝʥʥʦʩʪʴʶ. 
ɿʝʣʝʥʳʡ ʮʚʝʪ ʥʘʨʷʜʫ ʩ ʩʠʥʠʤ ʷʚʣʷʝʪʩʷ 

ʫʩʧʦʢʘʠʚʘʶʱʠʤ ʮʚʝʪʦʤ, ʘʩʩʦʮʠʠʨʫʶʱʠʤʩʷ ʩ 
ʤʠʨʦʤ, ʧʨʠʨʦʜʦʡ (ʂʣʘʨʢ ʠ ʂʦʩʪʘʣʣ 2008), 
ʦʢʨʫʞʘʶʱʝʡ ʩʨʝʜʦʡ, ʫʩʪʦʡʯʠʚʦʩʪʴʶ 
(ʈʠʜʞʫʵʷ ʠ ʄʘʡʝʨʩʘ 2014), ʟʜʦʨʦʚʴʝʤ ʠ 
ʞʠʟʥʝʥʥʦʡ ʩʠʣʦʡ (ʍʘʡʥʝʩ 2009). ʎʚʝʪ ʪʘʢʞʝ 
ʤʦʞʝʪ ʘʩʩʦʮʠʠʨʦʚʘʪʴʩʷ ʩ ʥʝʛʘʪʠʚʥʳʤʠ 
ʵʤʦʮʠʷʤʠ, ʪʘʢʠʤʠ ʢʘʢ ʟʘʚʠʩʪʴ, ʥʝʫʚʝʨʝʥʥʦʩʪʴ 
ʚ ʩʝʙʝ ʠ ʥʘʠʚʥʦʩʪʴ . ʅʝʡʪʨʘʣʠʪʝʪ ʠ ʤʠʨʦʣʶʙʠʝ 
ʯʘʩʪʦ ʘʩʩʦʮʠʠʨʦʚʘʣʠʩʴ ʧʦʪʨʝʙʠʪʝʣʷʤʠ ʩ 
ʟʝʣʝʥʳʤ ʮʚʝʪʦʤ ʚ ʠʩʩʣʝʜʦʚʘʥʠʠ ʂʣʘʨʢʘ ʠ 
ʂʦʩʪʦʣʣʘ (2008), ʯʪʦ ʤʦʞʝʪ ʙʳʪʴ ʩʚʷʟʘʥʦ ʩ 
ʩʠʣʴʥʦʡ ʩʚʷʟʴʶ ʤʝʞʜʫ ʟʝʣʝʥʳʤ ʮʚʝʪʦʤ ʠ 
ʧʨʠʨʦʜʦʡ, ʚʳʟʳʚʘʶʱʝʡ ʵʤʦʮʠʠ ʙʝʟʦʧʘʩʥʦʩʪʠ 
(ʍʘʡʥʝʩ, 2009). ʈʠʜʞʫʵʡ (2011) ʦʙʥʘʨʫʞʠʣ, 
ʯʪʦ ʟʝʣʝʥʳʡ ʮʚʝʪ ʚ ʦʩʥʦʚʥʦʤ ʘʩʩʦʮʠʠʨʫʝʪʩʷ ʩ 

ʣʠʯʥʦʩʪʥʦʡ ʯʝʨʪʦʡ ʙʨʝʥʜʘ. ɿʝʣʝʥʳʡ ʮʚʝʪ 
ʤʦʞʝʪ ʙʳʪʴ ʩʚʷʟʘʥ ʩ ʩʝʤʴʶ ʯʝʨʪʘʤʠ ʚ 
ʠʟʤʝʨʝʥʠʠ ʠʩʢʨʝʥʥʦʩʪʠ (ʧʨʠʟʝʤʣʝʥʥʳʡ, 
ʤʘʣʝʥʴʢʠʡ ʛʦʨʦʜ, ʩʝʤʴʷ, ʠʩʢʨʝʥʥʠʡ, ʯʝʩʪʥʳʡ, 
ʥʘʩʪʦʷʱʠʡ ʠ ʧʦʣʝʟʥʳʡ) ʠ ʪʨʝʤʷ ʚ ʠʟʤʝʨʝʥʠʠ 
ʥʝʧʨʠʩʪʫʧʥʦʩʪʠ (ʤʫʞʝʩʪʚʝʥʥʳʡ, ʞʝʩʪʢʠʡ ʠ 
ʥʝʦʪʝʩʘʥʥʳʡ) (ʈʠʜʞʫʵʡ, 2011). ɺ ʨʘʙʦʪʝ 
ʈʠʜʞʫʵʷ (2011), ʦʙʨʘʱʝʥʦ ʚʥʠʤʘʥʠʝ ʥʘ ʩʚʷʟʴ 
ʟʝʣʝʥʦʛʦ ʮʚʝʪʘ ʩ ʧʨʘʢʪʠʯʥʦʩʪʴʶ, ʯʪʦ ʦʟʥʘʯʘʝʪ, 
ʯʪʦ ʟʝʣʝʥʳʡ ʮʚʝʪ ʤʦʞʝʪ ʙʳʪʴ ʩʚʷʟʘʥ ʩ 
ʘʩʧʝʢʪʘʤʠ ʠʥʜʠʚʠʜʫʘʣʴʥʦʩʪʠ ʙʨʝʥʜʘ: 
ʠʩʢʨʝʥʥʦʩʪʴʶ ʠ ʥʝʧʨʠʭʦʪʣʠʚʦʩʪʴʶ. ʉʦʛʣʘʩʥʦ 
ɺʝʩʪ ʠ ʆʩʪʝʨʙʝʨʛʘ (2016), ʟʝʣʝʥʳʡ ʮʚʝʪ ʪʘʢʞʝ 
ʘʩʩʦʮʠʠʨʫʝʪʩʷ ʩ ʧʨʠʟʝʤʣʝʥʥʦʩʪʴʶ ʣʠʯʥʦʩʪʠ.  
ɺ ʠʩʩʣʝʜʦʚʘʥʠʠ ʈʠʜʞʫʵʷ ʠ ʄʘʡʝʨʩʘ (2014), 
ʧʦʩʚʷʱʝʥʥʦʤ ʣʦʛʦʪʠʧʘʤ ʤʦʜʥʳʭ ʙʨʝʥʜʦʚ, 
ʟʝʣʝʥʳʡ ʣʦʛʦʪʠʧ ʚ ʦʩʥʦʚʥʦʤ ʘʩʩʦʮʠʠʨʫʝʪʩʷ ʩ 
ʧʨʦʯʥʦʩʪʴʶ.  
ʆʙʦʙʱʠʚ ʧʦʣʫʯʝʥʥʳʝ ʜʘʥʥʳʝ ʥʘʤʠ ʙʳʣʘ 

ʧʦʩʪʨʦʝʥʘ ʪʘʙʣʠʮʘ (ʊʘʙʣʠʮʘ 2) ʩʦʜʝʨʞʘʱʘʷ 
ʢʨʘʪʢʦʝ ʦʧʠʩʘʥʠʝ ʮʚʝʪʦʚʳʭ ʘʩʩʦʮʠʘʮʠʡ ʠ 
ʩʚʷʟʝʡ ʩ ʘʩʧʝʢʪʘʤʠ ʠʥʜʠʚʠʜʫʘʣʴʥʦʩʪʠ ʙʨʝʥʜʘ. 

Таблица 2.  
Краткое описание цветовых ассоциаций и связей с аспектами индивидуальности бренда 

Table 2.  
Brief description of color associations and connections with aspects of brand identity 

Цвет Основные ассоциации Качества бренда 
ʉʠʥʠʡ ʋʩʧʦʢʘʠʚʘʶʱʠʡ, 

ʤʠʨʥʳʡ, 
ʨʘʩʩʣʘʙʣʷʶʱʠʡ, 

ʟʘʱʠʱʘʶʱʠʡ, 
ʩʪʘʙʠʣʴʥʳʡ, ʤʦʨʝ, ʥʝʙʦ, 

ʚʦʜʘ 

ʂʦʤʧʝʪʝʥʪʥʦʩʪʴ 

ʂʨʘʩʥʳʡ ɺʦʣʥʝʥʠʝ,  
ʣʶʙʦʚʴ, ʵʥʝʨʛʠʷ, 
ʛʥʝʚ, ʞʘʨ 

ɺʦʣʥʝʥʠʝ, 
ʢʦʤʧʝʪʝʥʪʥʦʩʪʴ 

ɾʝʣʪʳʡ, ʆʨʘʥʞʝʚʳʡ ʉʯʘʩʪʴʝ, 
ʞʠʟʥʝʨʘʜʦʩʪʥʳʡ, 
ʪʝʧʣʦ, ʜʦʤʘʰʥʠʡ, 
ʵʥʝʨʛʠʯʥʦʩʪʴ, ʚʝʩʝʣʴʝ, 

ʜʨʫʞʝʣʶʙʠʝ, 
ʩʦʣʥʮʝ 

ʀʩʢʨʝʥʥʦʩʪʴ, ʚʦʣʥʝʥʠʝ 

ɿʝʣʸʥʳʡ ʇʨʠʨʦʜʘ, ʤʠʨ, 
ʫʩʪʦʡʯʠʚʦʩʪʴ, ʟʜʦʨʦʚʴʝ, 
ʞʠʟʥʝʥʥʘʷ ʩʠʣʘ, 

ʦʢʨʫʞʘʶʱʘʷ ʩʨʝʜʘ, 
ʙʝʟʦʧʘʩʥʦʩʪʴ, 

ʧʨʠʟʝʤʣʝʥʥʦʩʪʴ 

ʀʩʢʨʝʥʥʦʩʪʴ, ʧʨʦʯʥʦʩʪʴ 

ʇʦʜʚʦʜʷ ʠʪʦʛ ʘʥʘʣʠʟʫ ʮʚʝʪʦʚ 
ʠʩʧʦʣʴʟʫʝʤʳʭ ʚ ʣʦʛʦʪʠʧʘʭ ʦʙʱʝʩʪʚ 
ʵʨʛʦʥʦʤʠʢʠ ʤʳ ʚʠʜʠʤ, ʯʪʦ ʤʥʦʛʠʝ ʠʟ 
ʦʩʥʦʚʥʳʭ ʮʚʝʪʦʚ ʤʦʛʫʪ ʙʳʪʴ ʩʚʷʟʘʥʳ ʩ 
ʦʧʨʝʜʝʣʝʥʥʳʤʠ ʘʩʧʝʢʪʘʤʠ ʠʥʜʠʚʠʜʫʘʣʴʥʦʩʪʠ 
ʦʨʛʘʥʠʟʘʮʠʠ, ʚ ʟʘʚʠʩʠʤʦʩʪʠ ʦʪ ʪʦʛʦ, ʩ ʢʘʢʠʤʠ 
ʢʦʥʮʝʧʮʠʷʤʠ ʦʥʠ ʘʩʩʦʮʠʠʨʫʶʪʩʷ.  

Анализ форм логотипов 

ʌʦʨʤʳ ʣʦʛʦʪʠʧʦʚ ʠ ʠʭ ʚʣʠʷʥʠʝ ʥʘ 
ʚʦʩʧʨʠʷʪʠʝ ʦʙʱʝʩʪʚʦʤ ʠʟʫʯʘʣʠʩʴ ʨʝʜʢʦ. 
ʆʜʥʘʢʦ ʚ ʧʩʠʭʦʣʦʛʠʯʝʩʢʠʭ ʠʩʩʣʝʜʦʚʘʥʠʷʭ 
ʠʤʝʝʪʩʷ ʨʷʜ ʠʩʩʣʝʜʦʚʘʥʠʡ, ʧʦʩʚʷʱʝʥʥʳʭ 
ʠʟʫʯʝʥʠʶ ʚʦʩʧʨʠʷʪʠʷ ʬʦʨʤʳ ʬʠʛʫʨ ʠ 
ʘʩʩʦʮʠʘʮʠʡ ʩ ʥʠʤʠ ʩʚʷʟʘʥʥʳʭ. ɼʦʢʘʟʘʥʦ, ʯʪʦ 
ʬʦʨʤʳ ʚʳʟʳʚʘʶʪ ʫ ʣʶʜʝʡ ʨʘʟʣʠʯʥʳʝ ʪʠʧʳ 
ʵʤʦʮʠʡ, ʥʘʧʨʠʤʝʨ, ʥʘʧʨʘʚʣʝʥʥʳʝ ʚʥʠʟ 
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ʫʛʣʦʚʘʪʳʝ ʬʦʨʤʳ ʦʙʳʯʥʦ ʚʦʩʧʨʠʥʠʤʘʶʪʩʷ 
ʢʘʢ ʫʛʨʦʞʘʶʱʠʝ, ʚ ʪʦ ʚʨʝʤʷ ʢʘʢ 
ʢʨʠʚʦʣʠʥʝʡʥʳʝ ʬʦʨʤʳ, ʪʘʢʠʝ ʢʘʢ ʢʨʫʛʠ ʠ 
ʦʚʘʣʳ, ʚʦʩʧʨʠʥʠʤʘʶʪʩʷ ʢʘʢ ʧʨʠʷʪʥʳʝ (ʃʘʨʩʦʥ 
ʠ ʜʨ., 2012) [11]. ɼʘʥʥʳʝ ʦʩʦʙʝʥʥʦʩʪʠ 
ʚʦʩʧʨʠʷʪʠʷ ʙʳʣʠ ʦʙʲʷʩʥʝʥʳ ʪʝʤ, ʯʪʦ ʣʶʜʠ 
ʘʩʩʦʮʠʠʨʦʚʘʣʠ ʬʦʨʤʳ ʩ ʚʳʨʘʞʝʥʠʝʤ 
ʯʝʣʦʚʝʯʝʩʢʦʛʦ ʣʠʮʘ. ʉʝʨʜʠʪʳʝ ʣʠʮʘ ʩʦʜʝʨʞʘʪ 
ʙʦʣʴʰʝ ʫʛʣʦʚ (ʥʘʧʨʠʤʝʨ, ʦʧʫʱʝʥʥʳʝ ʙʨʦʚʠ), ʚ 
ʪʦ ʚʨʝʤʷ ʢʘʢ ʩʯʘʩʪʣʠʚʳʝ ʣʠʮʘ ʩʦʜʝʨʞʘʪ 
ʦʢʨʫʛʣʦʩʪʠ (ʥʘʧʨʠʤʝʨ, ʫʣʳʙʢʠ ʠ ʢʨʫʛʣʳʝ 
ʱʝʢʠ). (ʃʘʨʩʦʥ ʠ ʜʨ., 2012) ɺ ʦʙʣʘʩʪʠ ʜʠʟʘʡʥʘ 
ʣʦʛʦʪʠʧʦʚ ʬʦʨʤʘ ʣʦʛʦʪʠʧʘ ʚ ʦʩʥʦʚʥʦʤ 
ʠʟʫʯʘʣʘʩʴ ʧʫʪʝʤ ʩʨʘʚʥʝʥʠʷ ʫʛʣʦʚʳʭ ʠ ʢʨʫʛʣʳʭ 
ʣʦʛʦʪʠʧʦʚ (ʏʞʘʥ ʠ ʜʨ., 2006, ʃʠʚʝʥ ʠ ʜʨ., 
2015) [12, 13]. ʈʷʜ ʧʨʦʘʥʘʣʠʟʠʨʦʚʘʥʥʳʭ ʨʘʙʦʪ 
ʧʦʢʘʟʳʚʘʝʪ, ʯʪʦ ʣʦʛʦʪʠʧʳ ʩ ʫʛʣʦʚʘʪʳʤʠ 
ʬʦʨʤʘʤʠ ʩʚʷʟʘʥʳ ʩ ʜʦʣʛʦʚʝʯʥʦʩʪʴʶ, 
ʪʚʝʨʜʦʩʪʴʶ (ʏʞʘʥ ʠ ʜʨ., 2016) ʠ 
ʢʦʥʬʨʦʥʪʘʮʠʦʥʥʳʤʠ ʘʩʩʦʮʠʘʮʠʷʤʠ, 
ʩʠʤʚʦʣʠʟʠʨʫʶʪ ʤʫʞʝʩʪʚʝʥʥʦʩʪʴ (ʃʠʚʝʥ ʠ ʜʨ., 
2015). ʂʨʫʛʣʳʝ ʣʦʛʦʪʠʧʳ ʩʚʷʟʘʥʳ ʩ 
ʞʝʥʩʪʚʝʥʥʦʩʪʴʶ ʙʨʝʥʜʘ (ʃʠʚʝʥ ʠ ʜʨ., 2015), 
ʫʜʦʙʩʪʚʦʤ, ʤʷʛʢʦʩʪʴʶ (ʎʟʷʥ ʠ ʜʨ., 2016).  
ʇʨʦʘʥʘʣʠʟʠʨʦʚʘʥʥʳʝ ʣʦʛʦʪʠʧʳ ʤʦʞʥʦ 

ʦʭʘʨʘʢʪʝʨʠʟʦʚʘʪʴ ʢʘʢ ʣʦʛʦʪʠʧʳ ʩʦʜʝʨʞʘʱʠʝ 
ʢʨʫʛʣʫʶ, ʤʥʦʛʦʫʛʦʣʴʥʫʶ ʠ ʠʟʦʛʥʫʪʫʶ ʬʦʨʤʳ. 
ʈʘʩʧʨʝʜʝʣʝʥʠʝ ʬʦʨʤ ʣʦʛʦʪʠʧʦʚ 
ʵʨʛʦʥʦʤʠʯʝʩʢʠʭ ʦʨʛʘʥʠʟʘʮʠʡ ʩʣʝʜʫʶʱʝʝ: 
ʀʟʦʛʥʫʪʳʝ ʵʣʝʤʝʥʪʳ: 24/62 
ʄʥʦʛʦʫʛʦʣʴʥʠʢʠ: 10/62 
ʂʨʫʛʠ: 20/62 
Взаимосвязь между цветами и формами 
ʏʪʦʙʳ ʧʦʥʷʪʴ, ʢʘʢ ʯʝʣʦʚʝʢ ʚʦʩʧʨʠʥʠʤʘʝʪ 

ʨʘʟʣʠʯʥʳʝ ʩʦʯʝʪʘʥʠʷ ʮʚʝʪʦʚ ʠ ʬʦʨʤ ʚ 
ʣʦʛʦʪʠʧʝ, ʚʘʞʥʦ ʪʘʢʞʝ ʠʟʫʯʠʪʴ ʦʙʱʠʝ 
ʘʩʩʦʮʠʘʮʠʠ, ʩʚʷʟʘʥʥʳʝ ʩ ʩʦʦʪʥʦʰʝʥʠʝʤ ʮʚʝʪʘ 
ʠ ʬʦʨʤʳ. ʍʫʜʦʞʥʠʢ ʂʘʥʜʠʥʩʢʠʡ (1947) 
ʧʨʦʚʝʣ ʠʩʩʣʝʜʦʚʘʥʠʝ, ʛʜʝ ʦʥ ʦʙʥʘʨʫʞʠʣ 
ʚʟʘʠʤʦʩʚʷʟʠ ʤʝʞʜʫ ʨʘʟʣʠʯʥʳʤʠ 
ʛʝʦʤʝʪʨʠʯʝʩʢʠʤʠ ʬʦʨʤʘʤʠ ʠ ʦʧʨʝʜʝʣʝʥʥʳʤʠ 
ʮʚʝʪʘʤʠ. ʇʦ ʤʥʝʥʠʶ ʂʘʥʜʠʥʩʢʦʛʦ, ʵʪʦ 
ʦʙʲʷʩʥʷʣʦʩʴ ʩʦʦʪʥʦʰʝʥʠʝʤ ʤʝʞʜʫ ʫʛʣʘʤʠ ʠ 
ʮʚʝʪʘʤʠ. ʅʘʠʙʦʣʝʝ ʪʝʩʥʳʝ ʩʚʷʟʠ ʤʦʞʥʦ ʙʳʣʦ 
ʦʙʥʘʨʫʞʠʪʴ ʤʝʞʜʫ ʞʝʣʪʳʤ ʠ ʪʨʝʫʛʦʣʴʥʠʢʦʤ, 
ʢʨʘʩʥʳʤ ʠ ʢʚʘʜʨʘʪʦʤ, ʩʠʥʠʤ ʠ ʢʨʫʛʦʤ. ʆʜʥʘʢʦ 
ʩ ʪʝʭ ʧʦʨ ʥʝʢʦʪʦʨʳʝ ʫʯʝʥʳʝ ʧʦʣʫʯʠʣʠ ʜʨʫʛʠʝ 
ʨʝʟʫʣʴʪʘʪʳ (ɸʣʴʙʝʨʪʘʮʮʠ ʠ ʜʨ., 2013) [14]. 
ɸʣʴʙʝʨʪʘʮʮʠ ʠ ʜʨ. (2013) ʠʩʩʣʝʜʫʶʪ ʪʝʦʨʠʶ 
ʂʘʥʜʠʥʩʢʦʛʦ ʠ ʪʦ, ʚʦʟʥʠʢʘʶʪ ʣʠ ʫ ʥʘʩʝʣʝʥʠʷ ʚ 
ʮʝʣʦʤ ʦʜʠʥʘʢʦʚʳʝ ʘʩʩʦʮʠʘʮʠʠ ʤʝʞʜʫ ʬʦʨʤʦʡ 
ʠ ʮʚʝʪʦʤ. ʀʭ ʨʝʟʫʣʴʪʘʪʳ ʧʦʢʘʟʳʚʘʶʪ, ʯʪʦ 
ʪʨʝʫʛʦʣʴʥʠʢ ʜʝʡʩʪʚʠʪʝʣʴʥʦ ʘʩʩʦʮʠʠʨʫʝʪʩʷ ʩ 
ʞʝʣʪʳʤ, ʘ ʢʚʘʜʨʘʪ - ʩ ʢʨʘʩʥʳʤ. ɺ ʦʪʣʠʯʠʝ ʦʪ 
ʠʩʩʣʝʜʦʚʘʥʠʷ ʂʘʥʜʠʥʩʢʦʛʦ, ʦʥʠ ʦʙʥʘʨʫʞʠʣʠ, 
ʯʪʦ ʢʨʫʛ ʘʩʩʦʮʠʠʨʫʝʪʩʷ ʥʝ ʩ ʩʠʥʠʤ, ʘ ʩ 
ʞʝʣʪʳʤ. ʂʚʘʜʨʘʪ ʪʘʢʞʝ ʧʨʦʯʥʦ ʘʩʩʦʮʠʠʨʫʝʪʩʷ 

ʥʝ ʪʦʣʴʢʦ ʩ ʢʨʘʩʥʳʤ, ʥʦ ʠ ʩ ʩʠʥʠʤ ʮʚʝʪʦʤ. 
ɺʟʘʠʤʦʩʚʷʟʴ ʢʚʘʜʨʘʪʘ ʠ ʩʠʥʝʛʦ ʮʚʝʪʘ ʪʘʢʞʝ 
ʧʦʜʪʚʝʨʞʜʘʝʪʩʷ ʚ ʠʩʩʣʝʜʦʚʘʥʠʠ ʏʝʥ ʠ ʜʨʫʛʠʝ 
(2015) [15]. ʂʨʘʩʥʳʡ ʮʚʝʪ ʪʘʢʞʝ ʟʘʥʠʤʘʝʪ 
ʦʪʥʦʩʠʪʝʣʴʥʦ ʚʳʩʦʢʦʝ ʤʝʩʪʦ ʧʦ ʦʪʥʦʰʝʥʠʶ ʢ 
ʪʨʝʫʛʦʣʴʥʠʢʫ, ʚ ʜʦʧʦʣʥʝʥʠʝ ʢ ʞʝʣʪʦʤʫ. 
(ɸʣʴʙʝʨʪʘʮʮʠ ʠ ʜʨ., 2013) 29 ɸʚʪʦʨʳ ʜʦʙʘʚʠʣʠ 
ʚ ʠʩʩʣʝʜʦʚʘʥʠʝ ʥʝʩʢʦʣʴʢʦ ʛʝʦʤʝʪʨʠʯʝʩʢʠʭ 
ʬʠʛʫʨ, ʪʘʢʠʭ ʢʘʢ ʰʝʩʪʠʫʛʦʣʴʥʠʢʠ, ʦʚʘʣʳ ʠ 
ʪʨʝʭʤʝʨʥʳʝ ʬʦʨʤʳ, ʪʘʢʠʝ ʢʘʢ ʧʠʨʘʤʠʜʳ ʠ 
ʢʦʥʫʩʳ. ʆʥʠ ʦʙʥʘʨʫʞʠʣʠ, ʯʪʦ ʜʚʫʤʝʨʥʳʝ 
ʬʦʨʤʳ ʩʚʷʟʘʥʳ ʩ ʦʧʨʝʜʝʣʝʥʥʳʤʠ ʮʚʝʪʦʚʳʤʠ 
ʪʝʤʧʝʨʘʪʫʨʘʤʠ ʚ ñʪʝʧʣʦʚʦʤ ʢʦʥʪʠʥʫʫʤʝò. 
ʇʘʨʘʣʣʝʣʦʛʨʘʤʤ ʙʳʣ ʩʘʤʳʤ ʭʦʣʦʜʥʳʤ, ʚ ʪʦ 
ʚʨʝʤʷ ʢʘʢ ʢʨʫʛ ʠ ʪʨʝʫʛʦʣʴʥʠʢ ʙʳʣʠ ʩʘʤʦʡ 
ʪʝʧʣʦʡ ʬʦʨʤʦʡ. ʂʚʘʜʨʘʪ, ʦʚʘʣ ʠ 
ʰʝʩʪʠʫʛʦʣʴʥʠʢ ʙʳʣʠ ʧʦʤʝʱʝʥʳ ʚ ʩʝʨʝʜʠʥʫ 
ʢʦʥʪʠʥʫʫʤʘ. ʅʘʧʨʠʤʝʨ, ʰʝʩʪʠʫʛʦʣʴʥʠʢ 
ʘʩʩʦʮʠʠʨʦʚʘʣʩʷ ʩ ʮʚʝʪʦʤ, ʥʘʭʦʜʷʱʠʤʩʷ ʛʜʝï
ʪʦ ʧʦʩʝʨʝʜʠʥʝ ʤʝʞʜʫ ʢʨʘʩʥʳʤ ʠ ʩʠʥʠʤ - 
ʢʨʘʩʥʳʡ ʙʳʣ ʪʝʧʣʳʤ ʮʚʝʪʦʤ, ʘ ʩʠʥʠʡ - 
ʭʦʣʦʜʥʳʤ. (ɸʣʴʙʝʨʪʘʮʮʠ ʠ ʜʨ., 2013) 

Результаты работы 
ɼʣʷ ʧʦʩʪʨʦʝʥʠʷ ʣʦʛʦʪʠʧʘ ʥʘʫʯʥʦʛʦ 

ʩʦʦʙʱʝʩʪʚʘ ʕʨʛʦʥʦʉʬʝʨʘ ʙʳʣ ʧʨʦʚʝʜʝʥ 
ʘʥʘʣʠʟ ʝʛʦ ʩʬʝʨʳ ʜʝʷʪʝʣʴʥʦʩʪʠ. ʅʘ ʦʩʥʦʚʝ 
ʘʥʘʣʠʟʘ ʙʳʣʠ ʧʦʣʫʯʝʥʳ ʦʪʚʝʪʳ ʥʘ ʦʩʥʦʚʥʳʝ 
ʚʦʧʨʦʩʳ, ʩʚʷʟʘʥʥʳʝ ʩ ʮʝʣʷʤʠ, ʟʘʜʘʯʘʤʠ, 
ʧʨʦʮʝʩʩʘʤʠ ʩʦʦʙʱʝʩʪʚʘ, ʢʦʪʦʨʳʝ ʧʦʟʚʦʣʠʣʠ 
ʦʪʨʘʟʠʪʴ ʩʧʝʮʠʬʠʢʫ ʝʛʦ ʜʝʷʪʝʣʴʥʦʩʪʠ. ɺ 
ʪʝʢʩʪʝ ʥʘʫʯʥʦʝ ʥʘʟʚʘʥʠʝ ʥʘʫʯʥʦʛʦ ʩʦʦʙʱʝʩʪʚʘ 
ʩʦʜʝʨʞʠʪ ʜʚʝ ʟʘʛʣʘʚʥʳʝ ʙʫʢʚʳ ʕʠʉ 
(ʕʨʛʦʥʦʉʬʝʨʘ), ʅʘʫʯʥʦʝ ʥʘʧʨʘʚʣʝʥʠʝ 
ʕʨʛʦʥʦʩʬʝʨʘ, ʩʦʜʝʨʞʠʪ ʦʜʥʫ ʟʘʛʣʘʚʥʫʶ ʙʫʢʚʫ 
ʕ.  
ʆʙʦʙʱʘʷ ʧʦʣʫʯʝʥʥʫʶ ʠʥʬʦʨʤʘʮʠʶ ʤʦʞʥʦ 

ʜʘʪʴ ʩʣʝʜʫʶʱʫʶ ʭʘʨʘʢʪʝʨʠʩʪʠʢʫ ʦʨʛʘʥʠʟʘʮʠʠ 
ʕʨʛʦʥʦʉʬʝʨʘ (ʢʘʢ ʦʨʛʘʥʠʟʘʮʠʷ) ï ʩʦʦʙʱʝʩʪʚʦ, 
ʟʘʥʠʤʘʶʱʝʝʩʷ ʚʦʧʨʦʩʘʤʠ ʨʘʟʨʘʙʦʪʢʠ ʠ 
ʧʨʦʜʚʠʞʝʥʠʠ ʛʣʦʙʘʣʴʥʳʭ 
ʤʝʞʜʠʩʮʠʧʣʠʥʘʨʥʳʭ ʨʝʰʝʥʠʡ, ʢʦʪʦʨʳʝ 
ʦʧʪʠʤʠʟʠʨʫʶʪ ʚʟʘʠʤʦʜʝʡʩʪʚʠʝ ʤʝʞʜʫ 
ʯʝʣʦʚʝʢʦʤ, ʪʝʭʥʦʣʦʛʠʝʡ ʠ ʦʢʨʫʞʘʶʱʝʡ 
ʩʨʝʜʦʡ. ʆʩʥʦʚʥʳʤ ʥʘʧʨʘʚʣʝʥʠʝʤ 
ʜʝʷʪʝʣʴʥʦʩʪʠ ʦʨʛʘʥʠʟʘʮʠʠ ʚʳʩʪʫʧʘʝʪ 
ʨʘʟʨʘʙʦʪʢʘ ʠʥʪʝʣʣʝʢʪʫʘʣʴʥʳʭ ʩʠʩʪʝʤ, 
ʧʦʟʚʦʣʷʶʱʠʭ ʧʨʦʠʟʚʝʩʪʠ ʛʣʦʙʘʣʴʥʫʶ 
ʵʨʛʦʥʦʤʠʟʘʮʠʶ ʩʣʦʞʥʳʭ ʩʠʩʪʝʤ ʠ ʵʣʝʤʝʥʪʦʚ 
ʪʝʭʥʦʩʬʝʨʳ, ʨʝʟʫʣʴʪʘʪʦʤ ʢʦʪʦʨʦʡ ʷʚʣʷʝʪʩʷ 
ʚʦʟʨʘʩʪʘʥʠʝ ʫʩʪʦʡʯʠʚʦʩʪʠ ʪʝʭʥʦ-ʙʠʦʩʬʝʨʥʳʭ 
ʩʚʷʟʝʡ ʠ ʬʦʨʤʠʨʦʚʘʥʠʝ ʫʩʪʦʡʯʠʚʦʛʦ 
ʩʫʱʝʩʪʚʦʚʘʥʠʷ ʠ ʨʘʟʚʠʪʠʝ ʩʦʮʠʦ-ʪʝʭʥʦ-
ʙʠʦʩʬʝʨʥʦʡ ʩʠʩʪʝʤʳ. ʕʨʛʦʥʦʤʠʟʘʮʠʷ 
ʩʣʦʞʥʳʭ ʩʠʩʪʝʤ ʠ ʵʣʝʤʝʥʪʦʚ ʪʝʭʥʦʩʬʝʨʳ 
ʦʙʨʘʟʫʝʪ ʷʜʨʦ ʫʩʪʦʡʯʠʚʦʩʪʠ, ʢʦʪʦʨʦʝ 
ʩʪʘʙʠʣʠʟʠʨʫʝʪ ʧʨʦʮʝʩʩʳ ʙʝʟʦʧʘʩʥʦʛʦ ʠ 
ʵʬʬʝʢʪʠʚʥʦʛʦ ʚʟʘʠʤʦʜʝʡʩʪʚʠʝ ʦʙʱʝʩʪʚʘ 
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ʪʝʭʥʠʢʠ ʠ ʦʢʨʫʞʘʶʱʝʡ ʩʨʝʜʳ. ɼʘʥʥʦʝ ʷʜʨʦ 
ʫʩʪʦʡʯʠʚʦʩʪʠ ʨʘʟʚʠʪʠʷ ʠ ʬʫʥʢʮʠʦʥʠʨʦʚʘʥʠʷ 
ʩʠʩʪʝʤ ʧʦʣʫʯʠʣʦ ʥʘʟʚʘʥʠʝ ʕʨʛʦʥʦʩʬʝʨʘ. ʀʟ 
ʦʧʠʩʘʥʠʷ ʩʪʘʥʦʚʠʪʩʷ ʧʦʥʷʪʥʦ, ʯʪʦ ʥʘʟʚʘʥʠʝ 
ʦʨʛʘʥʠʟʘʮʠʠ ʜʦʣʞʥʦ ʦʪʨʘʞʘʪʴ ʠʜʝʦʣʦʛʠʶ 
ʕʨʛʦʥʦʩʬʝʨʥʦʛʦ ʧʦʜʭʦʜʘ. ʀʩʭʦʜʷ ʠʟ ʵʪʦʛʦ ʚ 
ʣʦʛʦʪʠʧʝ ʦʨʛʘʥʠʟʘʮʠʠ ʥʝʦʙʭʦʜʠʤʦ ʦʪʨʘʟʠʪʴ 
ʦʩʥʦʚʥʳʝ ʭʘʨʘʢʪʝʨʠʩʪʠʢʠ ʕʨʛʦʥʦʩʬʝʨʳ, ʢʘʢ 
ʥʘʫʯʥʦʛʦ ʥʘʧʨʘʚʣʝʥʠʷ: ʫʩʪʦʡʯʠʚʦʩʪʴ, 
ʚʟʘʠʤʦʜʝʡʩʪʚʠʝ, ʟʘʱʠʪʫ, ʠʥʬʦʨʤʘʮʠʶ, ʧʦʠʩʢ 
ʠʩʪʠʥʥʦʛʦ ʧʫʪʠ, ʪʝʭʥʠʯʝʩʢʠʝ ʩʠʩʪʝʤʳ, ʥʘʫʢʫ.  
ʆʩʥʦʚʥʳʤʠ ʮʝʥʥʦʩʪʷʤʠ ʦʨʛʘʥʠʟʘʮʠʠ 

ʚʳʩʪʫʧʘʶʪ: ʠʥʥʦʚʘʮʠʠ, ʫʩʪʦʡʯʠʚʦʩʪʴ, 
ʯʝʣʦʚʝʢʦ-ʦʨʠʝʥʪʠʨʦʚʘʥʥʦʩʪʴ, ʚʟʘʠʤʦʧʦʤʦʱʴ, 
ʵʪʠʢʘ, ʟʘʱʠʪʘ ʯʝʣʦʚʝʢʘ ʩʨʝʜʳ ʠ ʪʝʭʥʠʢʠ, 
ʚʟʘʠʤʦʨʘʟʚʠʪʠʝ, ʵʬʬʝʢʪʠʚʥʦʩʪʴ. 
ɺ ʨʘʤʢʘʭ ʜʘʥʥʦʛʦ ʠʩʩʣʝʜʦʚʘʥʠʷ 

ʨʘʟʨʘʙʘʪʳʚʘʝʪʩʷ ʣʦʛʦʪʠʧ ʜʣʷ ʥʦʚʦʡ 
ʦʨʛʘʥʠʟʘʮʠʠ ʥʘ ʦʩʥʦʚʝ ʘʥʘʣʠʟʘ ʣʦʛʦʪʠʧʦʚ 
ʮʝʣʝʚʦʡ ʥʠʰʠ (ʣʦʛʦʪʠʧʳ ʵʨʛʦʥʦʤʠʯʝʩʢʠʭ 
ʦʨʛʘʥʠʟʘʮʠʡ). ʃʦʛʦʪʠʧ ʙʳʣ ʨʘʟʨʘʙʦʪʘʥ ʩ 
ʠʩʧʦʣʴʟʦʚʘʥʠʝʤ ʛʨʘʬʠʯʝʩʢʦʛʦ ʨʝʜʘʢʪʦʨʘ 
Figma. ɺʩʝʛʦ ʙʳʣʦ ʨʘʟʨʘʙʦʪʘʥʦ ʥʝʩʢʦʣʴʢʦ 
ʚʝʨʩʠʡ ʣʦʛʦʪʠʧʘ: ʦʜʥʘ ʤʦʥʦʭʨʦʤʥʘʷ, ʘ ʪʘʢʞʝ 
ʪʨʠ ʮʚʝʪʥʳʝ. ɺ ʩʪʘʪʴʝ ʧʨʝʜʩʪʘʚʣʝʥʦ ʜʚʝ 
ʠʪʦʛʦʚʳʝ ʚʝʨʩʠʠ ʣʦʛʦʪʠʧʦʚ, ʢʦʪʦʨʳʝ ʙʳʣʠ 
ʚʳʙʨʘʥʳ ʚ ʨʝʟʫʣʴʪʘʪʝ ʦʧʨʦʩʦʚ ʩʪʫʜʝʥʪʘʤʠ 
ʪʝʭʥʠʯʝʩʢʦʛʦ ɺʋɿʘ. 

ɸʥʘʣʠʟ ʣʠʪʝʨʘʪʫʨʥʳʭ ʠʩʪʦʯʥʠʢʦʚ, 
ʣʦʛʦʪʠʧʦʚ ʠ ʭʘʨʘʢʪʝʨʠʩʪʠʢ ʩʦʦʙʱʝʩʪʚʘ 
ʧʦʟʚʦʣʠʣ ʚʳʜʝʣʠʪʴ ʦʙʱʠʝ ʟʘʢʦʥʦʤʝʨʥʦʩʪʠ ʚ 
ʨʘʟʨʘʙʘʪʳʚʘʝʤʦʤ ʣʦʛʦʪʠʧʝ.  
ʌʦʨʤʘ ï ʢʨʫʛ. 
ʎʚʝʪʘ ï ʩʠʥʠʡ, ʢʨʘʩʥʳʡ. 
ʕʣʝʤʝʥʪʳ ï ʙʫʢʚʳ, ʦʢʨʫʞʥʦʩʪʠ, ʦʙʱʝ 

ʧʨʠʥʷʪʘʷ ʩʠʤʚʦʣʠʢʘ ʪʝʭʥʠʢʠ 
ʠʥʬʦʨʤʘʮʠʦʥʥʳʭ ʪʝʭʥʦʣʦʛʠʡ, ʥʘʫʢʠ, ʟʘʱʠʪʳ, 
ʧʦʠʩʢʘ ʧʫʪʠ/ʨʝʰʝʥʠʷ. ɺʩʝ ʧʨʝʜʣʦʞʝʥʥʳʝ 
ʵʣʝʤʝʥʪʳ ʜʦʣʞʥʳ ʦʪʨʘʞʘʪʴ ʢʘʢ ʦʩʦʙʝʥʥʦʩʪʠ 
ʥʘʫʯʥʦ-ʦʙʨʘʟʦʚʘʪʝʣʴʥʦʛʦ ʩʦʦʙʱʝʩʪʚʘ, ʪʘʢ ʠ 
ʥʘʫʯʥʦʛʦ ʥʘʧʨʘʚʣʝʥʠʷ ʕʨʛʦʥʦʉʬʝʨʘ. 
ʂʦʥʮʝʧʮʠʷ ʣʦʛʦʪʠʧʘ ʧʨʝʜʫʩʤʘʪʨʠʚʘʝʪ 
ʨʘʜʠʘʣʴʥʦʝ ʮʝʥʪʨʠʨʦʚʘʥʠʝ ʵʣʝʤʝʥʪʦʚ.  
ɺ ʮʝʥʪʨʝ ʨʘʩʧʦʣʘʛʘʝʪʩʷ ʜʚʝ ʧʝʨʚʳʝ ʙʫʢʚʳ 

ʩʣʦʚ ʥʘʟʚʘʥʠʷ, ʢʦʪʦʨʳʝ ʩʠʤʚʦʣʠʟʠʨʫʶʪ 
ʢʥʦʧʢʫ ʚʢʣʶʯʝʥʠʷ ʪʝʭʥʠʯʝʩʢʠʭ ʫʩʪʨʦʡʩʪʚ. ʉ 
ʦʜʥʦʡ ʩʪʦʨʦʥʳ, ʜʘʥʥʳʡ ʩʠʤʚʦʣʠʟʤ 
ʧʦʜʯʝʨʢʠʚʘʝʪ, ʯʪʦ ʦʩʥʦʚʥʳʤʠ ʥʘʧʨʘʚʣʝʥʠʷʤʠ 
ʜʝʷʪʝʣʴʥʦʩʪʠ ʥʘʫʯʥʦʛʦ ʩʦʦʙʱʝʩʪʚʘ 
ʚʳʩʪʫʧʘʶʪ ʪʝʭʥʠʯʝʩʢʠʝ ʩʠʩʪʝʤʳ. ʉ ʜʨʫʛʦʡ 
ʩʪʦʨʦʥʳ, ʢʥʦʧʢʘ ʩʠʤʚʦʣʠʟʠʨʫʝʪ ʚʢʣʶʯʝʥʠʝ 
ʧʨʦʮʝʩʩʘ ʵʨʛʦʥʦʤʠʟʘʮʠʠ. ɺ ʭʦʜʝ ʨʘʟʨʘʙʦʪʢʠ 
ʣʦʛʦʪʠʧʘ ʙʳʣʦ ʧʨʝʜʣʦʞʝʥʦ ʜʚʘ ʚʘʨʠʘʥʪʘ 
ʮʝʥʪʨʘʣʴʥʦʡ ʯʘʩʪʠ ʣʦʛʦʪʠʧʘ (ʨʠʩ.2).  
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Рис. 2.  Варианты букв названия организации 

Fig. 2. Variants of the letters of the name of the organization 
ʉʣʝʜʫʶʱʠʝ ʵʣʝʤʝʥʪʳ, ʧʨʝʜʩʪʘʚʣʝʥʥʳʝ ʚ 

ʣʦʛʦʪʠʧʝ ʙʫʜʫʪ ʦʪʨʘʞʘʪʴ: ʚʟʘʠʤʦʩʚʷʟʴ ʥʘʫʢʠ, 
ʪʝʭʥʠʢʠ ʠ ʪʝʭʥʦʣʦʛʠʡ, ʚʦʟʤʦʞʥʦʩʪʴ 
ʪʨʘʥʩʣʷʮʠʠ ʠʥʬʦʨʤʘʮʠʠ, ʧʦʠʩʢ ʪʦʯʥʦʛʦ 
ʨʝʰʝʥʠʷ, ʵʨʛʦʥʦʤʠʟʘʮʠʷ ʪʝʭʥʠʯʝʩʢʠʭ 
ʦʙʲʝʢʪʦʚ.  
ʇʦʠʩʢ ʪʦʯʥʦʛʦ/ʧʨʘʚʠʣʴʥʦʛʦ ʨʝʰʝʥʠʷ ʚ 

ʣʦʛʦʪʠʧʝ ʧʨʝʜʩʪʘʚʣʝʥʳ ʚ ʚʠʜʝ ʩʠʤʚʦʣʘ 
ʣʘʙʠʨʠʥʪʘ, ʩʦʩʪʦʷʱʝʛʦ ʠʟ ʜʚʫʭ ʢʨʫʛʦʚ ʩ 4 

ʚʭʦʜʘʤʠ/ʚʳʭʦʜʘʤʠ ʚ ʢʘʞʜʦʤ. ɼʘʥʥʳʡ 
ʩʠʤʚʦʣʠʟʤ ʦʪʨʘʞʘʝʪ ʧʦʠʩʢ ʪʦʯʥʦʛʦ ʠ 
ʥʘʜʝʞʥʦʛʦ ʨʝʰʝʥʠʷ. ɺ ʨʘʤʢʘʭ ʜʘʥʥʦʡ ʨʘʙʦʪʳ 
ʧʨʝʜʩʪʘʚʣʝʥ ʝʜʠʥʩʪʚʝʥʥʳʡ ʚʘʨʠʘʥʪ ʜʘʥʥʳʭ 
ʵʣʝʤʝʥʪʦʚ (ʈʠʩ.3). ʇʨʠ ʨʘʩʩʤʦʪʨʝʥʠʠ 
ʠʪʦʛʦʚʦʡ ʚʝʨʩʠʠ ʣʦʛʦʪʠʧʘ ʨʠʩʫʥʦʢ 7, ʚʠʜʥʘ 
ʝʱʝ ʦʜʥʘ ʟʘʜʫʤʢʘ, ʩʚʷʟʠ ʚʥʫʪʨʝʥʥʝʡ ʠ 
ʚʥʝʰʥʝʡ ʩʨʝʜʳ.  

 
Рис. 3. Внешний и внутренний круги лабиринта 

Fig. 3. The outer and inner circles of the maze 
 
 
 
ʉʚʷʟʴ ʥʘʫʢʠ, ʪʝʭʥʠʢʠ ʠ ʠʥʬʦʨʤʘʮʠʠ 

ʧʨʝʜʩʪʘʚʣʝʥʘ ʚ ʚʠʜʝ ʛʠʙʨʠʜʥʦʛʦ ʵʣʝʤʝʥʪʘ 
ʨʘʩʧʦʣʦʞʝʥʥʦʛʦ ʤʝʞʜʫ ʢʨʫʛʘʤʠ 
ʧʨʝʜʩʪʘʚʣʝʥʥʳʤʠ ʥʘ ʨʠʩ.3. ɺ ʨʘʤʢʘʭ ʜʘʥʥʦʛʦ 
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ʩʠʤʚʦʣʴʥʦʛʦ ʦʙʲʝʜʠʥʝʥʠʷ ʧʨʝʜʩʪʘʚʣʝʥʦ ʪʨʠ 
ʵʣʝʤʝʥʪʘ: 1. ʐʝʩʪʝʨʝʥʢʘ - ʩʠʤʚʦʣʠʟʠʨʫʝʪ 
ʪʝʭʥʠʢʫ, 2. ʉʠʤʚʦʣ Wi-Fi - ʩʠʤʚʦʣʠʟʠʨʫʝʪ 
ʩʚʷʟʴ ʠ ʪʝʭʥʦʣʦʛʠʠ (ʧʨʝʜʩʪʘʚʣʝʥʳ ʚ ʚʠʜʝ ʪʨʝʭ 
ʜʫʛ) 3. ʉʠʤʚʦʣ ʥʘʫʢʠ. ɺʘʨʠʘʥʪ ʧʦʜ ʙʫʢʚʦʡ ʙ  

ʧʨʝʜʩʪʘʚʣʷʝʪ ʰʝʩʪʝʨʝʥʢʫ ʩʠʤʚʦʣʠʟʠʨʫʶʱʫʶ 
ʚʩʶ ʪʝʭʥʦʣʦʛʠʯʝʩʢʫʶ ʩʨʝʜʫ.  
ɺʥʝʰʥʠʡ ʢʨʫʛ ʣʦʛʦʪʠʧʘ ʧʨʝʜʩʪʘʚʣʷʝʪ 

ʩʧʣʦʰʥʦʡ ʢʨʫʛ ʩʠʤʚʦʣʠʟʠʨʫʝʪ ʫʩʪʦʡʯʠʚʦʩʪʴ, 
ʥʘʜʝʞʥʦʩʪʴ, ʟʘʱʠʪʫ. 
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Рис. 4. Внутренний круг  логотипа 

Fig. 4. The inner circle of the logo 

 
Рис. 5. Внешний круг логотипа 
Fig. 5. The outer circle of the logo 

ʆʪʨʠʩʦʚʘʥʥʳʝ ʵʣʝʤʝʥʪʳ ʙʳʣʠ ʦʙʲʝʜʠʥʝʥʳ 
ʚ ʜʚʘ ʚʘʨʠʘʥʪʘ ʣʦʛʦʪʠʧʘ. ʅʘ ʨʠʩʫʥʢʝ 6 

ʧʨʝʜʩʪʘʚʣʝʥʳ ʧʦʣʫʯʝʥʥʳʝ ʚʘʨʠʘʥʪʳ ʚ ʩʠʥʝʤ 
ʮʚʝʪʝ 

 

 
Рис. 6. Разработанные логотипы (Форма) 

Fig. 6. Designed logos (Form) 
ɸʥʘʣʠʟ ʣʠʪʝʨʘʪʫʨʳ ʧʦʟʚʦʣʠʣ ʩʜʝʣʘʪʴ 

ʚʳʚʦʜ, ʯʪʦ ʦʩʥʦʚʥʳʤʠ ʮʚʝʪʦʚʳʤʠ  ʚʘʨʠʘʥʪʘʤʠ 
ʣʦʛʦʪʠʧʘ ʙʫʜʝʪ ʩʦʯʝʪʘʥʠʝ ʩʠʥʝʛʦ ʠ ʢʨʘʩʥʦʛʦ. 
ɼʘʥʥʦʝ ʩʦʯʝʪʘʥʠʝ ʷʚʣʷʝʪʩʷ ʥʘʠʙʦʣʝʝ 
ʵʬʬʝʢʪʠʚʥʳʤ ʚ ʩʣʫʯʘʝ ʩʦʟʜʘʥʠʷ ʦʙʲʝʢʪʘ 

ʩʦʯʝʪʘʶʱʠʝ ʢʨʫʛʠ ʠ ʢʨʠʚʳʝ. ʅʘ ʨʠʩʫʥʢʝ 7 
ʧʨʝʜʩʪʘʚʣʝʥʳ ʮʚʝʪʥʳʝ ʚʘʨʠʘʥʪʳ 
ʨʘʟʨʘʙʦʪʘʥʥʦʛʦ ʣʦʛʦʪʠʧʳ.  

ʘ

ʙ  
Рис. 7. Разработанные логотипы цветная версия 

Fig. 7. Designed logos color version 
ɼʣʷ ʫʪʚʝʨʞʜʝʥʠʷ ʠʪʦʛʦʚʦʡ ʚʝʨʩʠʠ 

ʣʦʛʦʪʠʧʘ ʙʳʣ ʨʘʟʨʘʙʦʪʘʥ ʦʧʨʦʩ ʠʟ 35 
ʚʦʧʨʦʩʦʚ. ʆʧʨʦʩ ʧʨʦʚʦʜʠʣʩʷ ʩʨʝʜʠ ʩʪʫʜʝʥʪʦʚ 
1-4 ʢʫʨʩʘ ʙʘʢʘʣʘʚʨʠʘʪʘ ʥʘʧʨʘʚʣʝʥʠʡ 
ʧʦʜʛʦʪʦʚʢʠ çʀʥʬʦʨʤʘʮʠʦʥʥʳʝ ʩʠʩʪʝʤʳ ʠ 
ʪʝʭʥʦʣʦʛʠʠè (ʀʉʊ) (96 ʧʨʦʪʝʩʪʠʨʦʚʘʥʥʳʭ 
ʩʪʫʜʝʥʪʦʚ), 1-6 ʢʫʨʩʘ ʩʧʝʮʠʘʣʠʪʝʪʘ 
ʥʘʧʨʘʚʣʝʥʠʷ ʧʦʜʛʦʪʦʚʢʠ çʀʥʬʦʨʤʘʮʠʦʥʥʦ 

ʘʥʘʣʠʪʠʯʝʩʢʠʝ ʩʠʩʪʝʤʳè (ʀɸʉ) (54 
ʧʨʦʪʝʩʪʠʨʦʚʘʥʥʳʭ ʩʪʫʜʝʥʪʘ) ɹʨʷʥʩʢʦʛʦ 
ʛʦʩʫʜʘʨʩʪʚʝʥʥʦʛʦ ʪʝʭʥʠʯʝʩʢʦʛʦ ʫʥʠʚʝʨʩʠʪʝʪʘ. 
ɺ ʩʚʷʟʠ ʩ ʙʦʣʴʰʠʤ ʦʙʲʝʤʦʤ ʚʦʧʨʦʩʳ 
ʪʝʩʪʠʨʦʚʘʥʠʷ ʚ ʩʪʘʪʴʝ ʥʝ ʧʨʠʚʦʜʷʪʩʷ. ɺ 
ʨʝʟʫʣʴʪʘʪʝ ʦʧʨʦʩʘ ʤʘʢʩʠʤʘʣʴʥʦʝ ʯʠʩʣʦ ʙʘʣʦʚ 
ʧʦʣʫʯʠʣ ʣʦʛʦʪʠʧ, ʧʨʝʜʩʪʘʚʣʝʥʥʳʡ ʥʘ ʨʠʩʫʥʢʝ 
7 ʙ. 
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Выводы  
ʂʦʨʧʦʨʘʪʠʚʥʘʷ ʚʠʟʫʘʣʴʥʘʷ ʠʜʝʥʪʠʯʥʦʩʪʴ 

ʪʝʩʥʦ ʩʚʷʟʘʥʘ ʩ ʪʝʤ, ʢʘʢ ʙʨʝʥʜ ʚʦʩʧʨʠʥʠʤʘʝʪʩʷ 
ʧʦʪʨʝʙʠʪʝʣʷʤʠ. ʃʦʛʦʪʠʧ, ʷʚʣʷʷʩʴ ʦʜʥʠʤ ʠʟ 
ʧʝʨʚʳʭ ʚʠʟʫʘʣʴʥʳʭ ʵʣʝʤʝʥʪʦʚ ʙʨʝʥʜʘ, ʩ 
ʢʦʪʦʨʳʤ ʚʟʘʠʤʦʜʝʡʩʪʚʫʶʪ ʧʦʪʨʝʙʠʪʝʣʠ, 
ʠʛʨʘʝʪ ʙʦʣʴʰʫʶ ʨʦʣʴ ʥʘ ʥʘʯʘʣʴʥʳʭ ʵʪʘʧʘʭ 
ʬʦʨʤʠʨʦʚʘʥʠʷ ʦʪʥʦʰʝʥʠʷ ʢ ʦʨʛʘʥʠʟʘʮʠʠ ʠ 
ʘʩʩʦʮʠʘʮʠʡ ʩ ʥʠʤ. ʎʝʣʴʶ ʵʪʦʛʦ ʠʩʩʣʝʜʦʚʘʥʠʷ 
ʙʳʣʦ ʨʘʟʨʘʙʦʪʘʪʴ ʣʦʛʦʪʠʧ ʠʟʫʯʠʚ, 
ʦʩʦʙʝʥʥʦʩʪʠ ʚʣʠʷʥʠʷ ʮʚʝʪʘ ʚ ʩʦʯʝʪʘʥʠʠ ʩ 
ʬʦʨʤʦʡ, ʘ ʪʘʢʞʝ ʫʯʝʩʪʴ ʦʩʥʦʚʥʳʝ ʥʘʧʨʘʚʣʝʥʠʷ 
ʜʝʷʪʝʣʴʥʦʩʪʠ ʦʨʛʘʥʠʟʘʮʠʠ, ʦʪʨʘʟʠʚ ʠʭ ʚ 
ʩʪʨʫʢʪʫʨʝ ʣʦʛʦʪʠʧʘ. ʇʦʤʠʤʦ ʵʪʦʛʦ, 

ʨʘʟʨʘʙʘʪʳʚʘʝʤʘʷ ʩʪʨʫʢʪʫʨʘ ʣʦʛʦʪʠʧʘ ʜʦʣʞʥʘ 
ʙʳʣʘ ʦʪʨʘʞʘʪʴ ʦʩʥʦʚʥʳʝ ʦʩʦʙʝʥʥʦʩʪʠ 
ʵʨʛʦʥʦʤʠʟʘʮʠʠ ʩʣʦʞʥʳʭ ʪʝʭʥʠʯʝʩʢʠʭ ʩʠʩʪʝʤ 
ʠ ʬʦʨʤʠʨʦʚʘʥʠʷ ʷʜʨʘ ʫʩʪʦʡʯʠʚʦʩʪʠ ʨʘʟʚʠʪʠʷ 
ʩʦʚʨʝʤʝʥʥʦʛʦ ʪʝʭʥʦʛʝʥʥʦʛʦ ʩʦʮʠʦ-
ʧʨʠʨʦʜʥʦʛʦ ʦʙʱʝʩʪʚʘ- ʕʨʛʦʥʦʩʬʝʨʫ. 
ʈʘʟʨʘʙʦʪʘʥʥʳʡ ʣʦʛʦʪʠʧ ʥʘʧʨʘʚʣʝʥ ʥʘ 
ʨʝʛʠʩʪʨʘʮʠʶ ʪʦʚʘʨʥʦʛʦ ʟʥʘʢʘ ʚ ʢʘʯʝʩʪʚʝ 
ʠʥʪʝʣʣʝʢʪʫʘʣʴʥʦʡ ʩʦʙʩʪʚʝʥʥʦʩʪʠ. ʆʥ 
ʧʦʩʣʫʞʠʣ ʦʩʥʦʚʦʡ ʜʣʷ ʨʘʟʨʘʙʦʪʢʠ ʚʩʝʭ 
ʵʣʝʤʝʥʪʦʚ ʬʠʨʤʝʥʥʦʛʦ ʩʪʠʣʷ ʥʘʫʯʥʦ-
ʦʙʨʘʟʦʚʘʪʝʣʴʥʦʛʦ ʩʦʦʙʱʝʩʪʚʘ ʕʨʛʦʥʦʉʬʝʨʘ 
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